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"Fitness facilities and gym memberships have increased in
tandem in the last decade, showing that Americans have an

increased interest in getting fit. However, even though
more are reportedly exercising regularly, obesity rates

continue to climb, indicating that adults haven’t been able
to offset poor diets with exercise alone."

- Dana Macke, Senior Lifestyle and Leisure Analyst

This report looks at the following areas:

• Most adults are already regular exercisers
• Low maintenance exercises have the greatest appeal
• Exercisers have an “all or nothing” attitude

Fitness facilities and gym memberships have both grown steadily over the past 10 years,
demonstrating that Americans increasingly see the value in exercise. Three in four adults say they
exercise regularly, even though this may mean they have simply adopted a low investment activity like
fitness walking. For walkers, runners, swimmers, and bikers alike, one of the greatest exercise
challenges is staying motivated throughout the year. This is likely an area where brands can provide
the most value for fitness minded consumers.
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Men seek a more intense workout
Figure 56: Attitudes toward exercise – Any agree – Select items, by gender, July 2016

Younger consumers more accepting of all shapes and sizes
Figure 57: Attitudes toward exercise – Any agree – Perception of fitness, by age, July 2016

High household income related to spending on fitness
Figure 58: Attitudes toward exercise – Any agree – Purchases, by household income, July 2016

White Americans need more exercise motivation
Figure 59: Attitudes toward exercise – Any agree – Motivational needs, by race, July 2016
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