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“Compared with beverages in other categories, plant
protein drinks in China are usually positioned as
traditional and nourishing. However, as usage occasions
have expanded beyond breakfast, manufacturers should
add new elements into the products to make PPDs more
suitable for broader, casual usage occasions.”

— Ching Yang, Research Analyst

This report looks at the following areas:

BUY THIS

= Prove the goodness of the ingredients to differentiate from the majority REPORT NOW
= Positioning PPDs towards the rising unconventional usage occasions
= Strategies for classic PPD brands to respond to new entrants
VISIT:
China’s rapidly growing plant protein drinks (PPDs) market has attracted a number of large-scale food store. minte| .Ccom
and drink manufacturers since 2014, which has injected new blood into this conventional category but
has also intensified competition. C
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Walnut-based and coconut-based PPDs have grabbed the attention of consumers, and walnut is likely EMEA
to take over soy to become the leading sub-category in the coming years. Compared to 2013, PPD is +44 (O) 20 7606 4533
no longer just a part of breakfast for consumers: data shows that the most common PPD consumption
occasions are when relaxing at home and when socialising with family and friends.
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For future innovation, consumers are interested in products specially designed for different seasons or 0800 095 9094
demographics. Also, products featuring clean labels and all natural ingredients are not commonly seen
in the PPD category.
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This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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The Consumer — What You Need to Know

Walnut and coconut are the most popular sub-categories

Breakfast time is no longer the most common consumption occasion

International brands own the image of better quality but more consumers prefer domestic brands
Majority of consumers buy PPDs for self-use rather than gifting

Consumers are looking for value-added PPDs

Penetration of Plant Protein Drinks

High penetration and still rooms to grow
Figure 30: Penetration of PPDs, October 2015

Consumers in their 20s are more likely to buy PPDs
Figure 31: Usage of PPDs, by age, October 2015

Figure 32: Product example of PPD with trendy package design and claimed benefits for the brain

Lower penetration in West region
Figure 33: Usage of PPDs, by city tier and region, October 2015

Figure 34: Percentage of consumers drinking more PPDs than six months ago, by region and sub-category, October 2015

Trends in Plant Protein Drinks Consumption

Walnut and coconut are on the rise
Figure 35: Trends in PPD consumption, October 2015

Consumers with children in household consume more walnut drinks
Figure 36: Consumers who have drunk more walnut drinks in past six months, by selected demographics, October 2015
Figure 37: Product examples of walnut drinks targeting children. China 2014

Coconut drinks are especially popular in tier one cities
Figure 38: Consumers who have drunk more coconut drinks, by selected demographics, October 2015

Soy drinks skew towards female and young consumers
Figure 39: Consumers who have drunk more soy drinks in past six months, by selected demographics, October 2015

Consumption Occasions

Key trends vs 2013
Figure 40: PPD consumption occasions, October 2015

Soy-based is no longer the go-to PPD for breakfast
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Figure 41: Product example of PPD featuring usage of breakfast

Purchase Channels of Plant Protein Drinks

Channels have not changed much since 2013
Figure 42: Purchase channel frequency of PPDs, October 2015

Consumers in their 20s shop more at small stores and vending machines
Figure 43: Selected PPD purchase channels, by age group, October 2015

PPD lovers buy PPDs online and in cafés

Purchase Behaviour for Plant Protein Drinks

The majority of consumers buy PPDs for self-use rather than gifting
Figure 44: Usage purpose of PPDs, October 2015

People prefer buying in-store to online
Figure 45: Selected consumers’ purchase preferences for PPDs, October 2015

Variety means different sub-categories, not different flavours
Figure 46: Selected consumers’ purchase preferences for PPDs, October 2015

Attitudes towards International and Domestic Brands

International brands own the image of better quality...
Figure 47: Consumer attitudes towards international and domestic PPD brands, October 2015

...but consumers still prefer domestic brands
Figure 48: Consumers’ preferences for international and domestic PPD brands, October 2015

Figure 49: Consumers’ attitudes towards international and domestic PPD brands, October 2015

General Attitudes towards Plant Protein Drinks

Consumers are looking for value-added PPDs
Figure 50: Consumer attitudes towards plant protein drinks, October 2015
Figure 51: Product examples of PPDs targeting kids, made with mixed plant protein ingredients. China, 2014-15
Figure 52: Product Example of PPD with beauty benefits. Taiwan, 2015

Room for new products with no/low added sugar

Figure 53: Percentage of newly launched PPD products with “unsweetened”, “low-sugar”, or "no-sugar” claim, China and global,
2013-2015

Meet the Mintropolitans

Strong interest in walnut-based and coconut-based drinks
Figure 54: Percentage of consumers drinking more PPDs than six months ago, by consumer classification, October 2015

Drink PPDs before or after exercising
Figure 55: Highlighted PPD consumption occasions, by consumer classification, October 2015

Figure 56: Product example of PPD designed for post-workout use

Consider drinking PPDs as fashionable
Figure 57: Selected consumer attitudes towards plant protein drinks, by consumer classification, October 2015
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Fan chart forecast
Mintropolitans
Why Mintropolitans?

Who are they?
Figure 58: Demographic profile of Mintropolitans vs Non-Mintropolitans, by gender, age and personal income

Figure 59: Demographic profile of Mintropolitans vs Non-Mintropolitans, by marital status, city tier and education level

Abbreviations
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