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Total retail sales of bottled water posted estimated gains of
6.4% in 2015, reaching more than $15 billion, with strong

year-over-year sales growth since 2011. Total category sales
are expected to continue upward as consumers search for

BFY (better-for-you) beverage alternatives and bottled
water is perceived as a convenient drink option for

healthier lifestyles.

This report looks at the following areas:

• Preference for tap water
• Most bottled water varieties consumed moderately
• Consumers drink a variety of beverages

Flavor and function innovation will help keep the category relevant and future growth is expected to
continue upward through 2020, as health remains top-of-mind with consumers.
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Four in five consumers want additional function
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Majority find category too large, prefer water filtration methods
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Figure 52: Attitudes and behaviors toward product choice and water filtration, October 2015

Figure 53: Attitudes and behaviors toward product choice, by select demographics, October 2015

Figure 54: Attitudes and behaviors toward product choice and water filtration, by age, October 2015

Data sources

Sales data

Fan chart forecast

Consumer survey data

Abbreviations and terms

Abbreviations

Figure 55: Total US retail sales and forecast of convenience/PET still water, at current prices, 2010-20

Figure 56: Total US retail sales and forecast of convenience/PET still water, at inflation-adjusted prices, 2010-20

Figure 57: Total US retail sales and forecast of jug/bulk still water, at current prices, 2010-20

Figure 58: Total US retail sales and forecast of jug/bulk still water, at inflation-adjusted prices, 2010-20

Figure 59: Total US retail sales and forecast of sparkling/mineral water/seltzer, at current prices, 2010-20

Figure 60: Total US retail sales and forecast of sparkling/mineral water/seltzer, at inflation-adjusted prices, 2010-20

Figure 61: US supermarket sales of bottled water, at current prices, 2010-15

Figure 62: US convenience stores sales of bottled water, at current prices, 2010-15

Figure 63: US drug store sales of bottled water, at current prices, 2010-15

Figure 64: US sales of bottled water through other retail channels, at current prices, 2010-15

Figure 65: MULO sales of jug/bulk bottled water, by leading companies and brands, rolling 52 weeks 2014 and 2015

Figure 66: MULO sales of convenience/PET still water, by leading companies and brands, rolling 52 weeks 2014 and 2015

Figure 67: MULO sales of sparkling water, by leading companies and brands, rolling 52 weeks 2014 and 2015

Appendix – Data Sources and Abbreviations

Appendix – Market

Appendix – Key Players

Report Price: £2466.89 | $3995.00 | €3133.71

Bottled Water - US - January 2016

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/747050/
mailto:reports@mintel.com

	Bottled Water - US - January 2016
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

	Table of Contents
	Overview
	Executive Summary
	The Market – What You Need to Know
	Market Size and Forecast
	Market Breakdown
	Market Perspective
	Market Factors
	Key Players – What You Need to Know
	Manufacturer Sales of Bottled Water
	What’s Working?
	What Are the Challenges?
	What’s Next?
	The Consumer – What You Need to Know
	Consumption of Bottled Water
	Core Consumers
	Ideal Bottled Water
	Purchase Location
	Purchasing Attributes
	Attitudes and Behaviors – Environmental Impact
	Attitudes and Behaviors – Premium Waters
	Attitudes and Behaviors – Bottled Water Preferences
	Appendix – Data Sources and Abbreviations
	Appendix – Market
	Appendix – Key Players



