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“Despite the Irish economy witnessing high levels of
consumer confidence in 2015, value-for-money retailers

remain the most popular stores in Ireland. As the trend of
fast fashion consumption continues to accelerate, we will
likely see more Irish consumers opting for value retailers

for their cheaper prices – enabling shoppers to remain on-
trend with the latest fashion without breaking the bank.”

– Emma McGeown, Research Analyst

This report looks at the following areas:

• Who are the key retailers operating in the NI and RoI clothing market?
• How is online shopping faring in IoI?
• What impact have changes in the cost of clothing had on the Irish clothing retail market?
• What is the consumer satisfaction with clothes purchased?
• What impacts how consumers dress?

The clothing retail market for all Ireland has shown growth in 2014 with this growth set to continue into
2015, with an increase in clothing sales expected this year. For the first time since 2011, high street
sales are expected to increase, however, not quite at the same rate as value-oriented retailers who are
still experiencing the most growth year on year in IoI.

Moving forward, consumers will continue to remain conscious of their spending – making sure their
shopping sprees are justified. However, this frugal behaviour witnessed in consumers in recent years
has also led to a new market emerging – the clothes swapping market, which has a number of big
players including eBay and start-ups such as Swishing and Depop cashing in on this market.
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