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“C-stores and forecourts are primarily being used for top-
up shopping when Irish consumers run out of essential
food items. These stores are predominantly used in
residential neighbourhood areas by Irish consumers aged
45-54. Convenience and forecourt retailers should look to
focus on these locations and this consumer group for
growth in the convenience and forecourt retailing market.”
— James Wilson, Research Analyst

This report looks at the following areas:

BUY THIS
= What implications does the downward pressure on food prices have for c-stores and REPORT NOW
forecourts?
Which convenience store brands are Irish consumers using regularly?
= How are Irish consumers using c-stores and forecourts? VISIT:
Where are Irish consumers most likely to use c-stores? Store. minte| .com
The Irish grocery retailing industry is highly competitive, and the convenience retailing sector is no
different. Convenience retailers have increased investment in developing their in-store proposition to CALL
improve their food-to-go and fresh food offering, raising standards across the sector and increasing the EMEA

range of consumers’ needs that they can cater for, to enable them to compete more effectively.
Despite this investment, growth in the market is expected to be slow in 2015, with food price deflation
the main issue weighing on the sector’s performance.

+44 (0) 20 7606 4533

Brazil
This report examines the convenience and forecourt retailing industry in NI and Rol. This includes an 0800 095 9094
analysis of the main market drivers, in addition to an assessment of the size and direction of the
market. It also draws on consumer research to examine which convenience store brands Irish
consumers are using, how they are using them and in which locations Irish consumers are most likely Americas
to use c-stores. +1 (312) 943 5250

APAC
+61 (0) 2 8284 8100

EMAIL:
reports@mintel.com

This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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Figure 25: Convenience store brands (including c-store and forecourts) used by consumers regularly (ie once a month or more), NI,
March 2015

Spar/Eurospar most popular among women and 45-54s

Figure 26: Consumers who are regularly (ie once a month or more) using Spar/Eurospar, by gender, age and social class, NI, March
2015

Centra leads the Rol convenience store market

Figure 27: Convenience store brands (including c-store and forecourts) used by consumers regularly (ie once a month or more), Rol,
March 2015

Irish men a key market for Centra
Figure 28: Consumers who are regularly (ie once a month or more) using Centra, by gender, Rol, March 2015

Rol Millennials most likely to use Spar/Eurospar regularly
Figure 29: Consumers who are regularly (ie once a month or more) using Spar/Eurospar, by age, Rol, March 2015
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Figure 32: Consumers who are most likely to use a neighbourhood store (eg suburban, local parade of shops), by gender and age, NI
and Rol, March 2015

Irish men most likely to use petrol station forecourts

Figure 33: Consumers who are most likely to use a petrol station forecourt store, by gender, age and social class, NI and Rol, March
2015

Town centre c-stores popular among Rol students
Figure 34: Consumers who are most likely to use a town centre/high street/city centre store, by work status, NI and Rol, March 2015
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Figure 35: Types of shopping that consumers use c-stores and forecourts for, NI and Rol, March 2015
Millennials regularly shopping at c-stores while 45-54s use them to top up
Figure 36: Types of shopping that consumers use c-stores and forecourts for, by gender and age, Rol, March 2015

Figure 37: Types of shopping that consumers use c-stores and forecourts for, by gender and age, NI, March 2015

Newspapers and magazines still popular, but circulation decline a threat
Workers and Rol students buying lunch from c-stores

Figure 38: Consumers purchasing lunchtime foods/snacks from c-stores and forecourts, by work status, NI and Rol, March 2015
Hot food a growth opportunity for c-stores

Irish men main buyers of cigarettes at c-stores and forecourts
Figure 39: Consumers purchasing cigarettes from c-stores and forecourts, by gender and age, NI and Rol, March 2015

Appendix

NI Toluna data

Figure 40: Convenience store brands (including c-store and forecourts) used by consumers regularly (ie once a month or more), by
demographics, NI, March 2015

Figure 41: Convenience store brands (including c-store and forecourts) used by consumers regularly (ie once a month or more), by
demographics, NI, March 2015 (continued)
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Figure 42: Convenience store brands (including c-store and forecourts) used by consumers regularly (ie once a month or more), by
demographics, NI, March 2015 (continued)

Figure 43: Locations where consumers are most likely to use c-stores, by demographics, NI, March 2015

Figure 44: Locations where consumers are most likely to use c-stores, by demographics, NI, March 2015 (continued)

Figure 45: How often consumers use c-stores/ forecourts located in town centre/high street/city centres, by demographics, NI, March
Ei%tsre 46: How often consumers use neighbourhood store (eg suburban, local parade of shops), by demographics, NI, March 2015
Figure 47: How often consumers use petrol station forecourt store, by demographics, NI, March 2015

Figure 48: Types of shopping that consumers use c-stores and forecourts for, by demographics, NI, March 2015

Figure 49: Types of shopping that consumers use c-stores and forecourts for, by demographics, NI, March 2015 (continued)

Figure 50: Types of shopping that consumers use c-stores and forecourts for, by demographics, NI, March 2015 (continued)

Rol Toluna data

Figure 51: Convenience store brands (including c-store and forecourts) used by consumers regularly (ie once a month or more), by
demographics, Rol, March 2015

Figure 52: Convenience store brands (including c-store and forecourts) used by consumers regularly (ie once a month or more), by
demoaraphics, Rol, March 2015 (continued)

Figure 53: Convenience store brands (including c-store and forecourts) used by consumers regularly (ie once a month or more), by
demographics, Rol, March 2015 (continued)

Figure 54: Locations where consumers are most likely to use c-stores, by demographics, Rol, March 2015

Figure 55: Locations where consumers are most likely to use c-stores, by demographics, Rol, March 2015 (continued)

Figure 56: How often consumers use c-stores/ forecourts located in town centre/high street/city centres, by demographics, Rol, March
gi%t?e 57: How often consumers use neighbourhood store (eg suburban, local parade of shops), by demographics, Rol, March 2015
Figure 58: How often consumers use petrol station forecourt store, by demographics, Rol, March 2015

Figure 59: Types of shopping that consumers use c-stores and forecourts for, by demographics, Rol, March 2015

Figure 60: Types of shopping that consumers use c-stores and forecourts for, by demographics, Rol, March 2015

Figure 61: Types of shopping that consumers use c-stores and forecourts for, by demographics, Rol, March 2015 (continued)
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