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“2014 was a great year for the Irish automotive industry,
with new car registrations growing since 2013. Moving

forward, it is likely that electric and hybrid cars will
account for an increasing level of car sales, as consumers

focus more on car running costs, and government
incentives to buy these types of cars.”

– Brian O’Connor, Production Manager

This report looks at the following areas:

• What impact has improving consumer confidence had on the Irish automotive industry?
• What types of car ownership arrangements are common in Ireland?
• How do consumers fund the purchase or lease of a vehicle?
• How important are insurance/road tax considerations when choosing a car to buy?

The automotive retailing market in Ireland has seen strong improvement, with an increase in new car
registrations for all-Ireland, showing that improving consumer confidence has helped to encourage
more consumers to splash out on a new car.

Moving forward, with consumers still quite strongly focused on controlling car running costs, fuel
efficiency and the cost of road tax/insurance will increasingly inform consumer purchase decisions.
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