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“2014 was a great year for the Irish automotive industry,
with new car registrations growing since 2013. Moving
forward, it is likely that electric and hybrid cars will
account for an increasing level of car sales, as consumers
focus more on car running costs, and government
incentives to buy these types of cars.”

— Brian O’Connor, Production Manager

This report looks at the following areas:

BUY THIS

What impact has improving consumer confidence had on the Irish automotive industry? REPORT NOW
What types of car ownership arrangements are common in Ireland?
How do consumers fund the purchase or lease of a vehicle?

How important are insurance/road tax considerations when choosing a car to buy? VISIT:

store.mintel.com

The automotive retailing market in Ireland has seen strong improvement, with an increase in new car
registrations for all-Ireland, showing that improving consumer confidence has helped to encourage
more consumers to splash out on a new car. CALL

EMEA

Moving forward, with consumers still quite strongly focused on controlling car running costs, fuel +44 (0) 20 7606 4533
efficiency and the cost of road tax/insurance will increasingly inform consumer purchase decisions.

Brazil

0800 095 9094

Americas

+1 (312) 943 5250

APAC
+61 (0) 2 8284 8100

EMAIL:
reports@mintel.com

This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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Mercedes-Benz launches its new range of self-drive cars
BMW launches its new car with self-parking technology
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MSL (Motor Services Limited) Motor Group
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Recent developments

Nissan Ireland
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Key facts

Recent developments
Toyota Ireland

Key facts

Recent developments

The Consumer — Car Ownership and When Last Car Was Purchased

Key points

Majority of Irish consumers personally own a car
Figure 22: Ownership of a car, NI and Rol, March 2015

Figure 23: Ownership of a car, by gender, NI and Rol, March 2015

Ownership lower among the young
Figure 24: Ownership of a car, by age, NI and Rol, March 2015

Lack of driving licence main barrier for those who do not own a car
Figure 25: Reasons that consumers do no currently personally own a car, NI and Rol, March 2015

NI women and consumers of low affluence less likely to have a driving licence
Figure 26: Consumers who do not currently own a driving licence, by gender and social grade, NI and Rol, March 2015

Irish consumers most likely to own a second-hand car bought over two years ago
Figure 27: When consumers bought their car, and if it was new or second-hand, NI and Rol, March 2015

Mature consumers most likely to own a new car
Figure 28: When consumers bought new cars, by gender and age, NI and Rol, March 2015

The Consumer — Methods Used to Purchased Last Car

Key points
Half of buyers used savings
Figure 29: Types of funding used for the last car the car that consumers bought or leased, NI and Rol, March 2015
More mature consumers more likely to use savings to fund car purchasing
Over one in five uses part-exchange to finance car

Rol consumers twice as likely to use a personal loan to pay for car
Figure 30: Consumers who used took out a personal loan (eg from a bank or building society), by gender, NI and Rol, March 2015

The Consumer — Attitudes towards Automotive Retailing

Key points

Second-hand cars seen as better value
Figure 31: Agreement with statements relating to buying cars, NI and Rol, March 2015

C2DEF consumers in NI more likely to opt for second-hand motors

Figure 32: Agreement with the statement ‘Second-hand cars are better value for money than new cars’, by gender and social class, NI
and Rol, March 2015

Rol consumers show strong intentions to use price comparison sites in the future

Figure 33: Agreement with the statement ‘I am more likely to use price comparison sites when buying a car in future’, by age, NI and
Rol, March 2015

Greater demand for road tax/insurance information when buying a car

Irish men more likely to enjoy the car buying process; women tend to be more stressed
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Figure 34: Agreement with statements relating to buying a car, by gender, NI and Rol, March 2015

Appendix

NI Toluna data
Figure 35: If consumers personally own a car, by demographics, NI, March 2015

Figure 36: When consumers bought their car, and if it was new or second-hand, NI and Rol, March 2015, by demographics, NI, March
Ei%]l-JSre 37: Reasons that consumers do no currently personally own a car, by demographics, NI, March 2015
Figure 38: Types of funding used for the last car the car that consumers bought or leased, NI, March 2015
Figure 39: Types of funding used for the last car the car that consumers bought or leased, NI, March 2015 (continued)
Figure 40: Agreement with statements relating to purchasing cars, by demographics, NI, March 2015
Figure 41: Agreement with statements relating to purchasing cars, by demographics, NI, March 2015 (continued)
Figure 42: Agreement with statements relating to purchasing cars, by demographics, NI, March 2015 (continued)

Rol Toluna data
Figure 43: If consumers personally own a car, by demographics, Rol, March 2015
Figure 44: When consumers bought their car, and if it was new or second-hand, by demographics, Rol, March 2015
Figure 45: Reasons that consumers do no currently personally own a car, by demographics, Rol, March 2015
Figure 46: Types of funding used for the last car the car that consumers bought or leased, Rol, March 2015
Figure 47: Types of funding used for the last car the car that consumers bought or leased, Rol, March 2015 (continued)
Figure 48: Agreement with statements relating to purchasing cars, by demographics, Rol, March 2015
Figure 49: Agreement with statements relating to purchasing cars, by demographics, Rol, March 2015 (continued)

Figure 50: Agreement with statements relating to purchasing cars, by demographics, Rol, March 2015 (continued)
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