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"In September 2014, Apple announced the launch of its
Apple Watch, while Intel announced its partnership to

produce smartwatches with Fossil. While the consumer
wearable tech market had launched a decade prior with

GoPro’s Hero line of cameras, these announcements
pushed wearable tech into the limelight."

- Billy Hulkower, Senior Technology Analyst

This report looks at the following areas:

• Crowded field, limited recognition
• Smartphones a challenge to overcome
• Minority of adults typically wear a watch or jewelry

In September 2014, Apple announced the launch of its Apple Watch, while Intel announced its
partnership to produce smartwatches with Fossil. While the consumer wearable tech market had
launched a decade prior with GoPro’s Hero line of cameras, these announcements pushed wearable
tech into the limelight and resulted in the market’s surge past $7 billion in sales in 2015, the third
straight year in which sales more than doubled. In spite of this rapid growth, the market is still in its
infancy and yet to be fully exploited even by leading brands.

As such, wearable tech, including fitness trackers, smartwatches, and wearable cameras, has become a
focal point for growth among multiple hardware manufacturers. This report explores the burgeoning
market for fitness tech via qualitative and quantitative surveys. Subjects include intent to purchase and
expected spending, the role of the gift market, the relationship between participation in sports and
ownership, familiarity with brands, and the desirability of specific features on fitness-tracking devices
and smartwatches.
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Appearance not superficial
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Figure 49: Interest in smartwatch features, by gender and age, September 2015

Asians most enthusiastic about smartwatch features
Figure 50: Interest in smartwatch features, by race/Hispanic origin, September 2015

Opposition to adopting smartwatches more prevalent than interest in them
Figure 51: Attitudes to smartwatches and new technology, September 2015

Attitudes trend with age
Figure 52: Attitudes to smartwatches and new technology, by age, September 2015

Sleep issues trouble 60% of adults
Figure 53: Sleep issues, by gender, November 2014

Youngest adults most likely to report difficulties
Figure 54: Sleep issues, by age, November 2014

One in three worry about sleep quality
Figure 55: Concern over quality of sleep, and interest in monitoring sleep, September 2015

Youngest adults most likely to be willing to wear a device to bed
Figure 56: Interest in monitoring sleep, by age, September 2015

Women more interested in monitoring sleep
Figure 57: Interest in monitoring sleep, by gender, September 2015

Data sources

Consumer survey data

Consumer qualitative research

CHAID analysis methodology

Abbreviations and terms

Abbreviations

Terms

Figure 58: Attitudes toward fitness and fitness products, September 2015

Interest in Monitoring Sleep

Appendix – Data Sources and Abbreviations

Appendix – Consumer Tables

Report Price: £2466.89 | $3995.00 | €3133.71

Wearable Technology - US - December 2015

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/717023/
mailto:reports@mintel.com

	Wearable Technology - US - December 2015
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

	Table of Contents
	Overview
	Executive Summary
	The Market – What You Need to Know
	Market Size and Potential
	Market Breakdown
	Market Perspective
	Market Factors
	Key Players – What You Need to Know
	What’s Working?
	What’s Struggling?
	What’s Next?
	The Consumer – What You Need to Know
	Participation in Sports
	The Fashion Challenge
	Ownership of Wearable Tech
	Intent to Purchase Wearable Tech
	Interest in Fitness Tech Hardware
	Historic Gifting and Intent to Gift
	Expected Spend on Purchases
	Interest in Tracking Physical Activity
	Interest in Smartwatch Features
	Interest in Monitoring Sleep
	Appendix – Data Sources and Abbreviations
	Appendix – Consumer Tables



