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This report looks at the following areas:

= Ample upside sales potential
< Fragmented marketplace
= Smartwatches could cannibalize sales of traditional watches

For the purposes of this report, jewelry includes costume jewelry (made with inexpensive materials or
imitation gems) and fine jewelry (made out of precious metals, such as gold or platinum, and may
contain precious gemstones). This includes, for example, earrings, bracelets, necklaces, and rings as
well as watches for both women and men.

Smartwatches are referenced and included in this report, but will be covered in greater detail in Mintel’s
upcoming Wearable Technology — US, December 2015 . Smartwatches are defined as mobile devices
with a touchscreen display, designed to be worn on the wrist.

This report builds on the analysis presented in Mintel's Watches and Jewelry — US, September 2012.

DID YOU KNOW?

more holistic view of this market

"While jewelry comprises the vast majority of purchases,
watches should gain momentum as consumers’ interest in
smartwatches builds. Fine jewelry has a slight edge over
fashion/costume jewelry, and diamonds and gold continue
to be favored. A focus on gifting should be front and center,
especially for reasons none other than 'just because.

- Diana Smith, Senior Research Analyst - Retail &

Apparel

BUY THIS
REPORT NOW

VISIT:
store.mintel.com

CALL:
EMEA

+44 (0) 20 7606 4533

Brazil

0800 095 9094

Americas

+1 (312) 943 5250

APAC
+61 (0) 2 8284 8100

EMAIL:
reports@mintel.com

This report is part of a series of reports, produced to provide you with a

reports.mintel.com © 2015 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


http://reports.mintel.com//display/store/716715/
mailto:reports@mintel.com

MINTEL

Watches and Jewelry - US - September 2015

e The above prices are correct at the time of publication, but are subject to
Report Price: £2466.89 | $3995.00 | €3133.71 B

Table of Contents

Overview

What you need to know

Definition

Executive Summary

The issues
Ample upside sales potential

Figure 1: Total US retail sales and fan chart forecast of watches and jewelry, at current prices, 2010-20

Fragmented marketplace
Figure 2: Retailers shopped for watches and/or jewelry (in-store or online), June 2015

Smartwatches could cannibalize sales of traditional watches
Figure 3: Types of watches purchased in last 12 months, June 2015

The opportunities

Include men in targeting outreach
Figure 4: Types of jewelry/watches purchased in last 12 months, June 2015

Blend online and offline offerings
Figure 5: Attitudes toward buying jewelry and watches online, June 2015

Focus on how jewelry/watches can make a fashion statement, not just accessorize
Figure 6: Attitudes toward buying jewelry and watches online, June 2015

What it means

The Market — What You Need to Know

Market primed for moderate growth
Stronger economy will support sales

“Other” forms of wearable technology present a threat for watches

Market Size and Forecast

Positive outlook for watches and jewelry
Figure 7: Total US retail sales and fan chart forecast of watches and jewelry, at current prices, 2010-20

Figure 8: Total US retail sales and forecast of watches and jewelry, at current prices, 2010-20

Market Breakdown

Jewelry dominates the market, but smartwatches could fuel overall watch segment
Figure 9: Total US retail sales and forecast of watches and jewelry, by segment, at current prices, 2010-20

Figure 10: Total US retail sales and market share of watches and jewelry, by segment, at current prices, 2013 and 2015
Jewelry stores face competition from other channels
Figure 11: Total US retail sales of watches and jewelry, by channel, at current prices, 2010-15

Figure 12: Percentage of jewelry sales, by type of jewelry, 2012

Market Perspective

BUY THIS VISIT: store.mintel.com

CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094

REPORT NOW Americas +1 (312) 943 5250 | APAC +61 (0) 2 8284 8100

EMAIL: reports@mintel.com

reports.mintel.com © 2015 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


http://reports.mintel.com//display/store/716715/
mailto:reports@mintel.com

MINTEL

Watches and Jewelry - US - September 2015

e The above prices are correct at the time of publication, but are subject to
Report Price: £2466.89 | $3995.00 | €3133.71 B

Fitness trackers versus smartwatches

DIY jewelry should be monitored

Market Factors

US population continues to grow, especially among Hispanics

Consumer confidence is peaking

Higher confidence does not mean shoppers willing to pay more
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