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“As Hispanics become more acculturated, they tend to
become more sophisticated car buyers. As this change in
their approach toward car buying takes place, car brands

will benefit from partnering with dealers and train sales
staff to provide more of a consulting approach rather than
a sales approach when dealing with Hispanics.”

— Juan Ruiz, Senior Multicultural Analyst

This report looks at the following areas:
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84% of Hispanic households currently own at least one car. While Hispanics currently tend to buy used REPORT NOW
cars, as their household income increases and as they become more acculturated, there is a shift
toward increased car ownership and buying new cars. These changes create opportunities and
challenges for both car manufacturers and car dealerships. While car dealers are the best source of VISIT:
information for Hispanics when they are researching their next car purchase, they are becoming more store. minte| .com
sophisticated car buyers and incorporating more sources of information into their research. For these
reasons, car dealers will benefit from having a consultant approach rather than a sales approach when

dealing with Hispanic consumers. Hispanic consumers are reluctant to trust the car dealers they do CALL
business with, and while building that trust may take time, it may become a long-lasting source of EMEA
differentiation when compared to other car dealers.
+44 (0) 20 7606 4533
This report builds on Mintel’s Hispanics’ Attitudes Toward Buying a Car — US, June 2013 . Additionally,
readers may also be interested in Mintel’s Car Purchasing Process — US, April 2015 , New Cars — US, Brazil
September 2014 , Certified Pre-owned Cars — US, August 2014 , Vehicle Financing — US, April 2014 0800 095 9094

,and Black Consumers’ Attitudes toward Car Buying — US, June 2015 .
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Figure 50: Gender ratio, by age and Hispanic origin, 2014
Generations
Figure 51: Generations, by Hispanic origin, 2015
Figure 52: Distribution of generations by race and Hispanic origin, 2015
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Figure 53: Average household size and average number of adults and children in households, by race and Hispanic origin, 2014
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Figure 54: Hispanic population, by country of origin/heritage

Mexicans (63% of US Hispanics)
Figure 55: Number of tortilla-related products launched per year in the US, 1996-2013
Puerto Ricans (9% of US Hispanics)
Cubans (4% of US Hispanics)
Dominicans (3% of US Hispanics)
Central Americans (8% of US Hispanics)

South Americans (5% of US Hispanics)
Figure 56: US Hispanic population, by country of origin/heritage, 2000-10

Figure 57: Largest™ Hispanic groups, by region, by country of origin/ancestry, 2010
Hispanics by geographic concentration

Figure 58: Hispanic population, by region of residence, 2000-10

Figure 59: Hispanic or Latino population as a percentage of total population by county, 2010
States with the most Hispanic population growth

Figure 60: States ranked by change in Hispanic population, 2000-10
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Figure 62: Metropolitan areas with the largest number of Hispanic residents, by country of origin/ancestry, 2010
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Figure 63: Acculturation diagram

Figure 64: Variables that affect acculturation

Why is level of acculturation important?

Levels of acculturation
Figure 65: Characteristics of primary acculturation levels

What is retroacculturation?
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Figure 66: Hispanics’ household car ownership, by language spoken at home, November 2013-December 2014
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Figure 71: Hispanics’ attitudes toward vehicles, March 2015

Appendix — Trade Associations

Association of Hispanic Advertising Agencies (AHAA)
National Association of Hispanic Publications (NAHP)/National Hispanic Press Foundation
National Automobile Dealers Association (NADA)

United States Hispanic Chamber of Commerce (USHCC)
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