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"The CSD category has faced several years of sales declines.
The category struggles as the diet CSD segment sours and

leading companies increase prices to make up for lost sales
volume. Opportunities exist in the category to strengthen

brand trust, authenticity, and experience, particularly
through trending natural and craft CSDs segments."

- Elizabeth Sisel, Beverage Analyst

This report looks at the following areas:

• Category sales are declining
• Unfamiliarity, high prices hinder success in craft segment
• Health concerns continue to plague category

For the purposes of this report, Mintel has used the following definition: Carbonated soft drinks (CSDs)
are non-alcoholic beverages that have added carbonation. This includes beverages with a range of
flavors, sweeteners, and colors. Colas, non-colas, craft, natural, and Stevia-sweetened CSDs are
combined in the regular and diet segments.

This report spotlights natural/craft CSDs because of their growing popularity and better-for-you and
natural trends. Mintel defines these as CSDs labeled as natural, feature real sugar and/or plant-based
sweeteners, and/or contain 100% natural ingredients. Craft CSDs are defined as being manufactured in
small batches, includes more natural ingredients, and/or is labeled as “craft” or “hand-crafted.”
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Figure 27: MULO sales of regular soft drinks, by leading companies and brands, rolling 52 weeks 2014 and 2015

Figure 28: MULO sales of diet soft drinks, by leading companies and brands, rolling 52 weeks 2014 and 2015

Natural CSDs

Real ingredients

Unique flavor experiences

Naturally sweetened

Natural CSDs with plant-based sweeteners dominate diet sales growth

Leading companies get sweet, naturally
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Soda by another name
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