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Total retail sales of coffee posted 8.7% gains in estimated
2015. The strong year-over-year growth seen through 2012
slowed in 2013 and 2014 as manufacturers and consumers

felt coffee’s increasing prices.

This report looks at the following areas:

• Competition at foodservice
• Cold-Brew, liquid coffee enhancers lacking interest
• Single-cup’s environmental troubles

Overall sales are expected to continue upward as coffee remains a popular drink in consumers’ daily
beverage repertoire, and segments continue to innovate with new flavors, roasts, and brew methods.
Opportunities exist in the $13 billion category for each segment, namely addressing consumers’ single-
cup environmental concerns, expanding RTD usage occasions, and evolving coffee's functionality.
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Figure 43: Roasted coffee household consumption, by language spoken in household, March to August 2015

Figure 44: Roasted coffee household consumption, by generation and income, March to August 2015

Consumers drinking a variety of brews

Moderate drinkers drink the most variety of coffee types
Figure 45: Usage – Any drink, by usage – Any drink, June 2015
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Parents, Millennials, Hispanics heaviest pre-ground/bean coffee drinkers

Millennials, Asian stand out as moderate drinkers
Figure 46: Usage, by roasted coffee type, June 2015

Figure 47: Usage – Any and heavy consumption, by coffee type, June 2015

Single cup coffee consumption frequency dominates espressos

Higher income Millennials, parents heaviest users

Higher income Millennials, parents drinking weekly
Figure 48: Usage, by single-cup type, June 2015

Figure 49: Usage – Any and heavy consumption, by coffee type, June 2015

Single-cup packaging can affect volume consumption

Reusable pod appeal
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Figure 50: Attitudes and behaviors toward single-cup, June 2015

Millennial women’s purchases most affected by environmental concerns
Figure 51: Attitudes and behaviors toward single-cup coffee – CHAID – Tree output, June 2015

RTD coffee not yet an everyday beverage

Older Millennials are heaviest RTD drinkers
Figure 52: Usage, by RTD coffee type, June 2015

Figure 53: Usage – Any and heavy consumption, by coffee type, June 2015

Majority disinterested in trying cold brew
Figure 54: Cold brew interest, June 2015

Attention to new brew methods drives cold brew interest
Figure 55: Cold brew –Positive attributes, by cold brew usage or interest, June 2015

Disliking cold brew taste is top reason for disinterest
Figure 56: Cold brew –Negative attributes, by cold brew interest, June 2015
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Single-Cup’s Environmental Impact
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Majority disinterested in trying liquid coffee enhancers
Figure 57: Liquid coffee enhancer interest, June 2015

Curiosity, convenience drives liquid coffee enhancer interest
Figure 58: Liquid coffee enhancer – Positive attributes, June 2015
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Figure 76: Natural supermarket sales of coffee and coffee substitutes, by segment, at current prices, rolling 52 weeks ending June 16,
2013 and June 14, 2015
Figure 77: Natural supermarket sales of coffee and coffee substitutes, by segment and organic content, at current prices, rolling 52
weeks ending June 16, 2013 and June 14, 2015
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Figure 79: MULO sales of single cup coffee, by leading companies and brands, rolling 52 weeks 2014 and 2015

Figure 80: MULO sales of instant coffee, by leading companies and brands, rolling 52 weeks 2014 and 2015

Figure 81: MULO sales of ready to drink coffee, by leading companies and brands, rolling 52 weeks 2014 and 2015

Methodology
Figure 82: Attitudes and behaviors toward single-cup coffee – CHAID – Table output, June 2015

Methodology
Figure 83: Purchasing attributes, JUNE 2015

Appendix – Key Players

Appendix – CHAID Analysis

Appendix – Correspondence Analysis

Report Price: £2466.89 | $3995.00 | €3133.71

Coffee - US - September 2015

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

reports.mintel.com © 2015 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.

http://reports.mintel.com//display/store/716447/
mailto:reports@mintel.com

	Coffee - US - September 2015
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

	Table of Contents
	Overview
	Executive Summary
	The Market – What you need to know
	Market Size and Forecast
	Market Breakdown
	Market Perspective
	Market Factors
	Key Players – What You Need to Know
	Manufacturer Sales of Coffee
	What’s Working?
	What’s Struggling?
	What’s Next – Functional Coffees
	The Consumer – What You Need to Know
	Core Target Audiences
	Cross-consumption Variety
	Roasted Grounds/Bean Consumption
	Single-cup Consumption
	Single-Cup’s Environmental Impact
	Ready-To-Drink Consumption
	Cold Brew
	Liquid Coffee Enhancers
	Important Purchase Attributes
	Purchase Location
	Appendix – Data Sources and Abbreviations
	Appendix – Market
	Appendix – Key Players
	Appendix – CHAID Analysis
	Appendix – Correspondence Analysis



