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This report looks at the following areas:

< How can brands grow sales in a competitive market?
= How can food storage brands increase consumers’ use of food storage products?
= What can brands do to address consumers’ plastic safety concerns?

Total US sales of food storage and trash bag products in 2014 are $8 billion, an 8% sales increase from
sales observed in 2009. Category growth in the coming years will be driven by consumers’ continued
reliance on food storage products for storing food/ingredients and meal preparation tasks and on trash
bags for home trash management and disposal.

New product innovations could boost category sales and help brands better compete against private
label. The strongest opportunity for food storage brands is to develop food storage containers and bags
that help consumers to better monitor how fresh their food is. For trash bags, product innovation
should be focused on delivering enhanced odor control benefits, such as trash bags designed to contain
and eliminate specific types of unpleasant odors.

DID YOU KNOW?

more holistic view of this market

“Continued growth is expected for the food storage and
trash bag market because consumers continue to rely on
these essential household staples. Brands can accelerate

growth by developing innovative new products with
enhanced functional benefits, such as food storage
products that monitor food freshness and trash bags with

enhanced odor control.”—

Gabriela Elani, Home & Personal Care Analyst
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Figure 36: Most important attributes when selecting food storage products — very important, October 2014
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Segment performance
Figure 52: Total US retail sales of food storage and trash bag products, by segment, at current prices, 2012-14

Retail channels
Figure 53: Total US retail sales of food storage and trash bag products, by channel, at current prices, 2012-14
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Figure 54: Product usage, by household income, October 2014
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Top food storage product attributes
Figure 66: Most important attributes when selecting food storage products, October 2014

Attitudes concerning food storage products
Figure 67: Attitudes concerning food storage products, by household size, October 2014

Top trash bag attributes

Figure 68: Most important attributes when selecting trash bags, October 2014

Figure 69: Most important attributes when selecting trash bags — Very important, by household size, October 2014
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Figure 70: Interest in new products, October 2014

Figure 71: Interest in new products — Interested in buying and would be willing to pay more for, by presence of children in household,
October 2014

Impact of race and Hispanic origin
Figure 72: Reasons for using food storage products, by race/Hispanic origin, October 2014

Figure 73: Attitudes concerning food storage products, by race/Hispanic origin, October 2014
Figure 74: Brands of plastic/paper/parchment kitchen and food wrap used in household, by race/Hispanic origin, April 2013-June 2014
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Figure 76: Brands of disposable food storage containers used in household, by race/Hispanic origin, April 2013-June 2014

Appendix — Trade Associations

Academy of Nutrition and Dietetics

Film and Bag Federation (FBF)
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Food Marketing Institute

Refrigerated Foods Association (RFA)
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