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“The footwear sector is exceptionally fragmented with
footwear specialists losing share to non-specialists, as
clothing retailers, sports stores and pureplays all grow
their focus on the market. Specialists can use their
expertise in the market to stand out by providing
exceptional customer service and a wider range of shoes in
different size options including narrow and wide fit.”

— Tamara Sender, Senior Fashion Analyst

This report looks at the following areas:

BUY THIS
= Which retailers are emerging as the winners of 2015? REPORT NOW

= What are the main opportunities for growth in the footwear market?
= How can retailers use technology to improve the shopping experience?
VISIT:
Among the leading footwear retailers, the fashion-driven specialists such as Office and Schuh are store. minte| .Ccom
outperforming the market, showing that their compelling product offering at affordable prices resonates
well with young fashion shoppers. Despite this, non-specialists continue to dominate the footwear
market, led by clothing retailers, sports goods retailers and pureplays. CALL
EMEA

Finding shoes that fit is the second most important factor after comfort when purchasing footwear, +44 (O) 20 7606 4533
particularly among women. There is scope for retailers to use the latest technology such as 3D printing
to deal with issues surrounding fit and to improve the shoe shopping experience both in-store and
online. Brazil

0800 095 9094
The report looks at purchases of shoes for adults and children through all retail channels — both
specialist and non-specialist (eg clothing stores, department stores, sports shops, supermarkets,
internet pureplayers, catalogue retailers, markets, garden centres etc). Americas
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APAC
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This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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Figure 52: User profile of Dune, May 2015
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One in ten women dissatisfied with shoe size options
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Women continue to opt for flats
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Figure 64: Repertoire of types of shoes bought by women, by age group, May 2015
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Using latest designs to drive footwear sales
Figure 66: Most important factors when buying shoes for yourself, May 2015

Men under 44 focus on footwear brands
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Figure 67: Most important factors when buying shoes for yourself, by gender, May 2015

Opportunities provided by older consumers
Figure 68: Most important factors when buying shoes for yourself, by age group, May 2015

What Would Improve the Shopping Experience

Helping female customers with fit
Figure 69: What would improve the shopping experience when buying footwear in-store or online, May 2015

Young women keen on knowledgeable staff and style advice

Importance of click-and-collect
Figure 70: What would improve the shopping experience when buying footwear in-store or online, by gender, May 2015

Using new store design and innovation to stand out

C&J Clark Group

What we think

Innovative in-store technology enhancing the customer experience
Brand-building store concept

More fashion-focused footwear

Targeting overseas consumers with an eye for stylish British footwear
Company background

Company performance
Figure 71: C&J Clark Group: Group financial performance, 2010/11-2014/15

Figure 72: C&J Clark Group: Outlet data, 2010/11-2014/15

Retail offering

Dune London

What we think

New stores delivering double-digit sales growth

E-commerce sales benefiting from multichannel strategy

Lifestyle brand evolution

Appealing to American shoppers’ appetite for affordable upmarket European footwear brands
Catering to local demand

Company background

Company performance

Figure 73: Dune Group: Group financial performance, 2010/11-2014/15

Ramping up overseas expansion
Figure 74: Dune Group: Estimated outlet data, 2010/11-2014/15

Retail offering

Kurt Geiger

What we think
Possible sale of the business

Kid’s footwear
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Celebrity brand boost
Fashion accessories booming
Online sales success
Company background

Company performance
Figure 69: Kurt Geiger Ltd: Group financial performance, 2010-14

Figure 69: Kurt Geiger Ltd: Outlet data, 2010-14

Retail offering

Macintosh Retail Group (Brantano and A. Jones)

What we think

UK businesses to be sold off
Brantano rolling out concessions
Company background

Company performance

Brantano
Figure 75: Brantano (UK): Financial performance, 2010-14

Figure 76: Brantano (UK) Outlet data, 2010-14

Jones Bootmaker
Figure 77: A Jones & Sons PLC: Financial performance, 2010-14
Figure 78: A Jones & Sons PLC: Financial performance, 2010-14

Retail offering
Brantano

Jones Bootmaker

Office Holdings

What we think

Owner considering potential £300m float of Office

Four distinct go-to specialist destinations

Click-and-collect

Multichannel offering to support German expansion
Tapping into augmented reality to drive brand engagement
Company background

Company performance
Figure 69: Office Holdings Ltd: Group financial performance, 2010/11-2014/15

Figure 69: Office Holdings Ltd: Outlet data, 2010/11-2014/15

Retail offering

Schuh

What we think

Giving the customer control
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International expansion
Company background

Company performance
Figure 79: Schuh Ltd: Group financial performance, 2010/11-2014/15

Figure 80: Schuh Ltd: Outlet data, 2010/11-2014/15

Retail offering

Shoe Zone Group

What we think

Product range development focused
Online growing well

Store portfolio management
International plans

Company background

Company performance
Figure 81: Shoe Zone Group Ltd: Group financial performance, 2009/10-2013/14

Figure 82: Shoe Zone Group Ltd: Outlet data, 2009/10-2013/14

Retail offering

Data Sources and Abbreviations

Data sources
Fan chart forecast

Abbreviations
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