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“The financial industry needs to go beyond projecting
retirement dollar amounts and offer solutions that include
effective decumulation strategies and more customized
long-term insurance products that are aligned to
government health care coverage.”

— Sanjay Sharma, Senior Financial Services
Analyst

This report looks at the following areas:

BUY THIS

Countering worry factors through more mass-marketed integrated retirement solutions REPORT NOW
Boosting trust in banks and credit unions

Using simple messaging and investment strategies to boost engagement
Winning over the Chinese Canadian consumer V I S | T:

store.mintel.com

Canada’s population is aging, with significant growth in the over-65 population expected in the coming
years. As a result, demand for retirement planning advice and insurance solutions will continue to
increase. Although the life expectancy of Canadians continues to rise, the population is not necessarily CALL
getting healthier and this increased life expectancy is predicted to be accompanied by many older EMEA
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consumers dealing with serious illnesses such as hypertension and diabetes.

This report covers the drivers of the retirement planning industry in Canada, exploring trends related to
ownership, amount of savings, types of retirement planning activities, most trusted sources of advice Brazil

and attitudes towards personal financial management. 0800 095 9094
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Key points
Almost 80% of non-retired Canadians own a retirement savings product

Figure 16: Ownership of retirement savings products, June 2014

Product ownership peaks among over-55s
Figure 17: Ownership of retirement savings products, by age, June 2014

Lower ownership rates in the Atlantic Provinces
Figure 18: Ownership of retirement savings products by region, June 2014

Repertoire analysis
Figure 19: Repertoire analysis, June 2014
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More than a quarter of Canadians fall into the mass affluent category
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Figure 20: Amount of retirement savings, June 2014

Men are more likely to invest higher amounts for retirement savings
Figure 21: Amount of retirement savings, by gender, June 2014

The Consumer — Trust in Retirement Planning Advice

Key points

Banks are the most trusted source for retirement planning advice
Figure 22: Most trusted source of retirement advice, June 2014

Trust in banks declines with age
Figure 23: Most trusted source of retirement planning advice, by age, June 2014

High-income earners prefer independent financial advice
Figure 24: Most trusted sources of financial advice, by income, June 2014

Credit unions and retirement planning

The Consumer — Retirement Planning Activities

Key points

Talking to a financial advisor is the most prevalent planning activity
Figure 25: Retirement planning activities performed, June 2014

Older Canadians are the most likely planners

More than a third of affluent Canadians have conducted estate planning
Figure 26: Retirement planning activities, by amount of investments, June 2014

The Consumer — Attitudes towards Money

Key points

A third of Canadians state that they are comfortable with their debt
Figure 27: Attitudes towards money, June 2014

Women are more risk-averse than men
Figure 28: Attitudes towards money, by gender, June 2014

The Consumer — Attitudes towards Retirement Planning

Key points

Summary of attitudes towards retirement planning
Figure 29: Attitudes towards retirement planning, June 2014

Longevity risk at the heart of retirement worry particularly among women
Figure 30: Worry-related attitudes towards retirement, June 2014

Only two in five Canadians feel they will be financially secure when they retire
Figure 31: Planning-related attitudes towards retirement, June 2014

Women are more likely than men to be overwhelmed by retirement investing
Figure 32: Retirement investing perspectives, by gender, July 2014

Widespread difficulties in saving for retirement
Figure 33: Attitudes towards the difficulties of retirement planning, June 2014

Young males most likely to procrastinate on saving for retirement
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Figure 34: Procrastination-related attitudes towards retirement, June 2014

The Consumer — Retirement Planning and Chinese Canadians

Key points
Significantly high ownership rates of TFSAs among Chinese Canadians

Figure 35: Ownership of retirement accounts: Chinese Canadians against White/Caucasians, June 2014

Chinese Canadians are more likely to rate banks as their most trusted source for retirement planning advice
Figure 36: Most trusted source of retirement planning advice: Chinese Canadians against White/Caucasians, June 2014

Chinese Canadians report a stronger investment knowledge
Figure 37: Attitudes towards money: Chinese Canadians against White/Caucasians, June 2014

Figure 38: Attitudes towards retirement planning: Chinese Canadians against White/Caucasians, June 2014

The Consumer — Target Groups

Key points
Three target groups
Figure 39: Target groups, June 2014
Group 1: Avoiders (45%)
Group 2: Planners (27%)
Group 3: Worriers (28%)

Appendix — The Consumer — Ownership of Retirement Savings Accounts

Figure 40: Ownership of retirement savings accounts, June 2014

Figure 41: Ownership of retirement savings accounts, by demographics, June 2014

Figure 42: Ownership of retirement savings accounts (continued), by demographics, June 2014
Repertoire analysis

Figure 43: Repertoire of ownership of retirement savings accounts, June 2014

Figure 44: Repertoire of ownership of retirement savings accounts, by demographics, June 2014

Appendix — The Consumer — Amount of Retirement Savings

Figure 45: Value of retirement savings, June 2014
Figure 46: Value of retirement savings, by demographics, June 2014
Figure 47: Value of retirement savings (continued), by demographics, June 2014

Figure 48: Value of retirement savings, by product ownership, June 2014

Appendix — The Consumer — Trust in Retirement Planning Advice

Figure 49: Most trusted source of retirement advice, June 2014

Figure 50: Most trusted source of retirement advice, by demographics, June 2014

Appendix — The Consumer — Retirement Planning Activities

Figure 51: Retirement planning activities performed, June 2014
Figure 52: Most popular retirement planning activities performed, by demographics, June 2014
Figure 53: Next most popular retirement planning activities performed, by demographics, June 2014

Figure 54: Other retirement planning activities performed, by demographics, June 2014
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Appendix — The Consumer — Attitudes towards Money

Figure 55: Attitudes towards money, June 2014
Figure 56: Attitudes towards money, by demographics, June 2014
Figure 57: Attitudes towards money (continued), by demographics, June 2014

Figure 58: Attitudes towards money (continued), by demographics, June 2014

Appendix — The Consumer — Attitudes towards Retirement Planning

Figure 59: Attitudes towards retirement, June 2014

Figure 60: Agreement with the statements ‘I worry that government old age security will not be available when 1 retire’ and ‘It is
important to know at what age vou plan to retire’, by demographics, June 2014

Figure 61: Agreement with the statements ‘I am worried about how I will live when | get older’ and ‘I am worried about paying for
healthcare costs as | get older’ and, by demographics, June 2014

Figure 62: Agreement with the statements ‘I find it hard to save for retirement’ and ‘Thinking about saving for retirement is
overwhelming’, by demographics, June 2014

Figure 63: Agreement with the statements ‘I feel that | am on track to retire at age 65 or before’ and ‘I feel that I will be financially
secure when | retire’, by demoaraphics, June 2014

Figure 64: Agreement with the statements ‘I think information about retirement investing is interesting’ and ‘I worry that | have to rely
on my family to take care of me when | retire’. by demographics, June 2014

Figure 65: Agreement with the statements ‘I would rather use my money for other things than saving for retirement’ and ‘Retirement
is so far off, | don't need to think about it’, by demographics, June 2014

Appendix — The Consumer — Retirement Planning and Chinese Canadians

Figure 66: Selected demographics, by total population against Chinese Canadians, June 2014

Appendix — The Consumer — Target Groups

Figure 67: target groups, by demographics, June 2014

Figure 68: Ownership of retirement savings accounts, by target groups, June 2014
Figure 69: Value of retirement savings, by target groups, June 2014

Figure 70: Most trusted source of retirement advice, by target groups, June 2014
Figure 71: Retirement planning activities performed, by target groups, June 2014
Figure 72: Attitudes towards retirement, by target groups, June 2014

Figure 73: Attitudes towards financial planning, by target groups, June 2014
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