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“By increasing awareness on the effectiveness of insurance
products; there is plenty of capacity for using mobile
applications to sell short-term insurance solutions and
personalized products to increase ownership and gain
loyalty.”

— Andrew Zmijak, Consumer Behaviour and Social
Media Analyst

This report looks at the following areas:
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Reaching the disengaged consumer

Gaining trust key to consumer loyalty
Increasing ownership of travel insurance VISIT:
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This report covers the ownership of and the factors that influence the purchase of major personal
homeowners, auto/motorcycle, and travel insurance products.
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