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“Brazil produces large amounts of animal protein, most of
which is consumed within the country. Although fresh
meat and poultry are widely consumed in the country,

their processed equivalents still have much space to grow,

especially when compared to other developed countries.”
- Andre Euphrasio, Research Analyst

This report looks at the following areas:

BUY THIS
= Labeling for a healthier lifestyle REPORT NOW
= Organic meat is still in its early stages in Brazil
= Quick food for the busy consumer
VISIT:
Brazil produces large amounts of animal protein, most of which is consumed within the country. store. minte| .Ccom

Brazilians are eating more processed food than ever before. Nearly half of the food sold in Brazil was
non-processed in 1980, according to IBGE and ABIA (Associacdo Brasileira das Industrias da CALL o
Alimentagao — the Brazilian Association of Food Industries). EMEA

+44 (0) 20 7606 4533

Value sales in the Brazilian processed meat and poultry retail market rose in 2013. This is forecast to
grow by 2019.
Brazil

0800 095 9094

Americas

+1 (312) 943 5250

APAC
+61 (0) 2 8284 8100

EMAIL:
reports@mintel.com

This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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