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“The future development of incentives, conventions,
conferences and exhibitions will be influenced by overall
societal trends which include social networking and the
explosion of user-generated content, as well as the
widespread diffusion of specialist knowledge via the
Internet.”
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This report looks at the following areas:

BUY THIS
Will MICE activity track economic growth in the coming years? REPORT NOW
Will virtual meetings (such as videoconferencing and hybrid events) replace more
traditional MICE activity?
= Will MICE activity in Europe continue to be centred in Germany? VISIT:
= Will trade fairs enter into a permanent state of decline? store. minte| .com
= Will the role of social networking at MICE events continue to grow in importance?
This report provides an overview and update of the worldwide ‘MICE’ sector, a distinct sub-segment of CALL
tourism. The acronym MICE stands for: ‘meetings, incentives, conventions [or alternatively EMEA

conferences] & exhibitions’ [or alternatively ‘events’]. However, the line of demarcation between these +44 (O) 20 7606 4533
terms is not clearly defined. Indeed, there is quite a bit of overlap between meetings, conferences,

conventions and even exhibitions, so it is not easy to make a clear distinction between these terms. For

instance, the EIBTM (European Incentive and Business Travel Meeting) is in reality better described as Brazil

an exhibition or a trade fair. It can thus be concluded that the term meeting has a particularly broad 0800 095 9094

application. In fact, currently, the trend is to call the MICE segment ‘the meetings industry’, according
to Rob Davidson, managing director of MICE Knowledge, a UK-based consultancy.
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Figure 68: Breakdown of French meeting & exhibition capacity by type & region, 2013
Investment in conference and exhibition infrastructure
Tle de France
Provincial cities

Paris number one for international conventions
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Figure 69: Summary of trend in conventions in Paris, 2007-13
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Figure 70: Breakdown of hotel nights in Paris, by tourism segment, 2013
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Figure 74: Trend in business events in the UK, 2007-13
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Figure 81: Venue selection criteria, 2014
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North America
Figure 82: Respondent profile, 2013
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Figure 89: Meetings in the US by type & number of participants, 2012
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AIBTM
Growth in exhibitions to accelerate
Economic impact of MICE

Figure 91: Trend in MICE aggregates in the US, 2009 & 2012

Direct spending
Figure 92: Breakdown of direct spending on MICE activities in the US, 2012

Total economic impact
Figure 93: Breakdown of the economic contribution of MICE activity to the US economy, 2012

Contribution to tax revenues
Figure 94: MICE’s contribution to US tax revenues, 2012
Group demand drives hotel performance
New group segments
Catering revenue
Major chains experiencing revived group demand
Strong group markets
Booking windows starting to lengthen
Seasons blurring
Hotel investment accelerating on back of group demand

Controversy surrounds Salt Lake City convention hotel project
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Lower the risk by enforcing compliance

Know your data

Virtual meetings serve their purpose

Engage senior management

Think globally

Streamline the process, minimise the supply chain
Economies of scale lead to savings

Predictive modelling

Listen to the participant

Demonstrate clear alignment with corporate initiatives
SMM on the rise

Meetings by analytics

Streamlining attendee experience at NASS

Increasing networking opportunities

Sustainable Meetings

Sustainable Events Summit
30 Euston Square

VolunTeaming

What Next?

Global outlook for MICE
Figure 95: Summary of regional meetings — professional predictions, October 2013
Global meeting planning trends
Increasing engagement through social media and mobile apps
Budget controls continue to support the trend towards local and regional meetings
Meeting approvals becoming more challenging
Group fares
Non-traditional venues
More informal, less structured MICE events
Conferences extend their effective duration due to social media
Hybrid events

Hybrid event applications
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