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effectiveness of their online

the booking and use of accommodation services for leisure purposes.

channels and increase their

Data in this report include general information on the tourism industry for both
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NI and RoI, but its main focus is upon the accommodation sector of the market.

Irish consumers online.”– Brian

The Market Size and Forecast section of this report considers visitor numbers to
and visitor expenditure in Ireland, as well as hotel occupancy rates and
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• Accommodation-only options most popular among young
consumers
Figure 26: Consumers that have booked an overnight stay at
a hotel with accommodation-only in the last 12 months, by
age, NI and RoI, July 2014
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Figure 34: How consumers booked accommodation for their
last trip within Ireland, NI and RoI, July 2014
• 16-24s in NI least likely to book online directly with
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Figure 35: Consumers booking online directly with the
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• NI Millennials undecided if accommodation enhances the
holiday experience
Figure 43: Agreement with the statement “Accommodation
and its facilities are part of the holiday experience”, by age,
NI, July 2014
Figure 44: Agreement with the statement “Accommodation
and its facilities are part of the holiday experience”, by age,
RoI, July 2014
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