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This report looks at the following areas:

» How can manufacturers address consumers’ health concerns about butters
and spreads?

» How can brands innovate to add value to the butters and spreads
category?

» How can butter and spread brands encourage brand loyalty?

Butter is a staple in Irish diets being eaten by over half of Rol consumers and
almost two thirds of NI consumers, and used for multiple occasions, for example
as a spread on toast/bread as well as for cooking and baking. Innovation by
brands targeting the home cooking and baking market, combined with the
recent scratch cooking resurgence, look set to provide a boost for the market,
contributing to the overall growth forecast between 2014 and 2019.
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“Whilst butter has benefited
from the scratch cooking
resurgence, sweet spreads
have yet to fully tap into the
home baking market.
Positioning these products as
ideal ingredients for fuss-free
baking may help drive interest
in the category.”

- Sophie Dorbie, Research
Analyst
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Figure 22: Types of butter, butter-like spreads and other
spreads consumers have bought for home use in the last six
months, NI and Rol, July 2014

* Butter products used most frequently with around half
eating them daily
Figure 23: Frequency that consumers have eaten butter and
spreads in the last six months, NI and Rol, July 2014

* Jams most popular with under-25s
Figure 24: Jam bought for home use in the last six months, by
age group, NI and Rol, July 2014

¢ Marmalade has greatest appeal amongst over-55s
Figure 25: Marmalade bought for home use in the last six
months, by age group and socio-economic group, NI and
Rol, July 2014

* Nut and chocolate spreads appealing fo women
Figure 26: Peanut butter and chocolate spread, bought for
home use in the last six months, by gender, NI and Rol, July
2014

THE CONSUMER - BUTTER AND BUTTER-LIKE BRANDS USED
* Key points

« Over a third of Rol consumers use own-brand butter and
spreads
Figure 27: Butter and spread brands used by consumers in the
last six months, Rol, July 2014

« Over half of NI consumers use Flora
Figure 28: Butter and spread brands used by consumers in the
last six months, NI, July 2014

» Third of Rol consumers use own-brand butters and spreads
Figure 29: Any own-brand butter and spread usage by
consumers in the last six months, NI and Rol, July 2014
Figure 30: Agreement with statements relating to grocery
shopping habits in the last 12 months, NI and Rol, July 2013

THE CONSUMER - ATTITUDES TOWARDS BUTTER AND
SPREADS

* Key points

« Butter benefiting from flavour-enhancing properties
Figure 31: Agreement with statements relating to butter and
spreads, NI and Rol, July 2014

+ Third of Rol consumers think butter is healthier than oil

spreads
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Figure 32: Agreement with the statement ‘butter is healthier
than butter-like spreads (eg those made with vegetable fats,
olive spread etc.) by age group, NI and Rol, July 2014

 Price rises being felt by consumers
Figure 33: Percentage change over 12 months for consumer
price index, butter and margarine/other vegetable fats, Rol,
Jan 13 - Jul 14

* Money worries of Rol consumers may see them use more
own-brand butters and spreads

« One fifth of consumers prefer the taste of locally produced
butter
Figure 34: Agreement with statements relating to butter, NI
and Rol, July 2014

APPENDIX

* NI Toluna tables
Figure 35: Types of butter, butter-like spreads and other
spreads consumers have bought for home use in the last six
months, by demographics, NI, July 2014
Figure 36: Types of butter, butter-like spreads and other
spreads consumers have bought for home use in the last six
months, by demographics, NI, July 2014 (continued)
Figure 37: Types of butter, butter-like spreads and other
spreads consumers have bought for home use in the last six
months, by demographics, NI, July 2014 (continued)
Figure 38: Frequency that consumers have eaten butter
products in the last six months, by demographics, NI, July 2014
Figure 39: Frequency that consumers have eaten butter-like
products in the last six months, by demographics, NI, July 2014
Figure 40: Frequency that consumers have eaten other
spreads in the last six months, by demographics, NI, July 2014
Figure 41: Butter and spread brands used by consumers in the
last six months, by demographics, NI, July 2014
Figure 42: Butter and spread brands used by consumers in
the last six months, by demographics, NI, July 2014 (continued)
Figure 43: Butter and spread brands used by consumers in the
last six months, by demographics, NI, July 2014 (continued)
Figure 44: Agreement with statements relating to butter and
butter-like spreads, by demographics, NI, July 2014
Figure 45: Agreement with statements relating to butter and
butter-like spreads, by demographics, NI, July 2014
(continued)
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Figure 46: Agreement with statements relating to butter and
butter-like spreads, by demographics, NI, July 2014
(continued)

Figure 47: Types of butter and butter-like spreads that
consumers would be interested in buying, by demographics,
NI, July 2014

Figure 48: Types of butter and butter-like spreads that
consumers would be interested in buying, by demographics,
NI, July 2014 (continued)

Figure 49: Types of butter and butter-like spreads that
consumers would be interested in buying, by demographics,
NI, July 2014 (continued)

Rol Toluna tables

Figure 50: Types of butter, butter-like spreads and other
spreads consumers have bought for home use in the last six
months, by demographics, Rol, July 2014

Figure 51: Types of butter, butter-like spreads and other
spreads consumers have bought for home use in the last six
months, by demographics, Rol, July 2014 (continued)

Figure 52: Types of butter, butter-like spreads and other
spreads consumers have bought for home use in the last six
months, by demographics, Rol, July 2014 (continued)

Figure 53: Frequency that consumers have eaten butter
products in the last six months, by demographics, Rol, July
2014

Figure 54: Frequency that consumers have eaten butter-like
products in the last six months, by demographics, Rol, July
2014

Figure 55: Frequency that consumers have eaten other
spreads in the last six months, by demographics, Rol, July 2014
Figure 56: Butter and spread brands used by consumers in
the last six months, by demographics, Rol, July 2014

Figure 57: Butter and spread brands used by consumers in the
last six months, by demographics, Rol, July 2014 (continued)
Figure 58: Butter and spread brands used by consumers in the
last six months, by demographics, Rol, July 2014 (continued)
Figure 59: Agreement with statements relating to butter and
butter-like spreads, by demographics, Rol, July 2014

Figure 60: Agreement with statements relating fo butter and
butter-like spreads, by demographics, Rol, July 2014

(continued)
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Figure 61: Agreement with statements relating to butter and
butter-like spreads, by demographics, Rol, July 2014
(continued)

Figure 62: Types of butter and butter-like spreads that
consumers would be interested in buying, by demographics,
Rol, July 2014

Figure 63: Types of butter and butter-like spreads that
consumers would be interested in buying, by demographics,
Rol, July 2014 (continued)

Figure 64: Types of butter and butter-like spreads that
consumers would be interested in buying, by demographics,
Rol, July 2014 (continued)
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