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“Car financing is finding greater acceptance among
consumers now than before, while car makers and dealers
are focusing more on brand building through improving
their consumer service and advice, both through sales
outlets and online, as well as focusing on their brand
experience beyond just the cars themselves.”

— Matthew Crabbe, Director of Research, Asia-
Pacific

This report looks at the following areas:
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Financing finding its place REPO RT NOW

Brand building through service and advice
Building brand within the online matrix
Accentuate the experience VISIT:
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Despite a slowing market and significant inventory levels, sales are still growing well, and are expected
to continue. But competition is growing also, and car makers and dealers need to focus more on the
experience of the car buyer, rather than the cars themselves, in building their brand reputation among CALL
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
' more holistic view of this market
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Figure 77: Consumer intention to buy a car, by demographics, June 2014
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Figure 111: Consumer habits when purchasing a car, by next most popular consumer attitudes towards car brands — BMW, June 2014
Figure 112: Consumer habits when purchasing a car, by most popular consumer attitudes towards car brands — Mercedes-Benz, June
Ei%lu4re 113: Consumer habits when purchasing a car, by next most popular consumer attitudes towards car brands — Mercedes-Benz,
%?gfrgt)ljii Consumer habits when purchasing a car, by most popular consumer attitudes towards car brands — Toyota, June 2014
Figure 115: Consumer habits when purchasing a car, by next most popular consumer attitudes towards car brands — Toyota, June
Ei%lu‘:e 116: Consumer habits when purchasing a car, by other consumer attitudes towards car brands — Toyota, June 2014

Figure 117: Consumer habits when purchasing a car, by most popular consumer attitudes towards car brands — Honda, June 2014
Figure 118: Consumer habits when purchasing a car, by next most popular consumer attitudes towards car brands — Honda, June 2014
Figure 119: Consumer habits when purchasing a car, by other consumer attitudes towards car brands — Honda, June 2014

Figure 120: Consumer habits when purchasing a car, by most popular consumer attitudes towards car brands — Buick, June 2014
Figure 121: Consumer habits when purchasing a car, by next most popular consumer attitudes towards car brands — Buick, June 2014
Figure 122: Consumer habits when purchasing a car, by other consumer attitudes towards car brands — Buick, June 2014

Figure 123: Consumer habits when purchasing a car, by most popular consumer attitudes towards car brands — Ford, June 2014
Figure 124: Consumer habits when purchasing a car, by next most popular consumer attitudes towards car brands — Ford, June 2014
Figure 125: Consumer habits when purchasing a car, by other consumer attitudes towards car brands — Ford, June 2014

Figure 126: Consumer habits when purchasing a car, by most popular consumer attitudes towards car brands — Hyundai, June 2014
Figure 127: Consumer habits when purchasing a car, by next most popular consumer attitudes towards car brands — Hyundai, June
Ei%lu‘:e 128: Consumer habits when purchasing a car, by other consumer attitudes towards car brands — Hyundai, June 2014

Figure 129: Consumer habits when purchasing a car, by most popular consumer attitudes towards car brands — Chery, June 2014
Figure 130: Consumer habits when purchasing a car, by next most popular consumer attitudes towards car brands — Chery, June 2014
Figure 131: Consumer habits when purchasing a car, by other consumer attitudes towards car brands — Chery, June 2014

Figure 132: Consumer habits when purchasing a car, by consumer attitudes towards the car buying process — Issue 1 Online versus
offline, June 2014

Figure 133: Consumer habits when purchasing a car, by consumer attitudes towards the car buying process — Issue 2 Car finance
options, June 2014

Figure 134: Consumer habits when purchasing a car, by consumer attitudes towards the car buying process — Issue 3 New energy
cars, June 2014

Appendix — The Consumer — Perceptions of Different Car Brands

Figure 135: Consumer attitudes towards car brands, June 2014

Figure 136: Consumer attitudes towards car brands, June 2014 (continued)

Figure 137: Most popular consumer attitudes towards car brands — Volkswagen, by demographics, June 2014
Figure 138: Next most popular consumer attitudes towards car brands — Volkswagen, by demographics, June 2014
Figure 139: Other consumer attitudes towards car brands — Volkswagen, by demographics, June 2014

Figure 140: Most popular consumer attitudes towards car brands — Audi, by demographics, June 2014

Figure 141: Next most popular consumer attitudes towards car brands — Audi, by demographics, June 2014

Figure 142: Other consumer attitudes towards car brands — Audi, by demographics, June 2014

Figure 143: Most popular consumer attitudes towards car brands — BMW, by demographics, June 2014

Figure 144: Next most popular consumer attitudes towards car brands — BMW, by demographics, June 2014
Figure 145: Other consumer attitudes towards car brands — BMW, by demographics, June 2014

Figure 146: Most popular consumer attitudes towards car brands — Mercedes-Benz, by demographics, June 2014
Figure 147: Next most popular consumer attitudes towards car brands — Mercedes-Benz, by demographics, June 2014

Figure 148: Other consumer attitudes towards car brands — Mercedes-Benz, by demographics, June 2014
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Figure 149: Most popular consumer attitudes towards car brands — Toyota, by demographics, June 2014
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Figure 186: Consumer attitudes towards the car buying process, by target groups, June 2014
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