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“While sales of sun protection and sunless tanners have
been kept in check thanks to seasonal usage and
economizing consumers, products that can deliver
convenience, value, and added benefits are poised to
deliver strong results.”
– Shannon Romanowski, Senior Beauty and
Personal Care Analyst

This report looks at the following areas:
•
•
•

Sun protection and sunless tanner sales are slowing
Personal care products with SPF are impacting use of sun protection
Growing concern regarding ingredient safety

After solid gains between 2009 and 2012, sales in the nearly $1.3 billion sun protection and sunless
tanner category have started to wane. The seasonal nature of the category, value-driven shoppers, and
competition from personal care products with SPF have all contributed to an overall slowdown in sales.
Despite weakening sales, targeted benefits and marketing efforts that appeal to both highly engaged
and untapped demographic groups remain a growth opportunity.
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Figure 34: MULO sales of L’Oréal sunless tanners, 2013 and 2014
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Figure 51: Usage behavior, by age of children, August 2014
Parents looking for convenience, reassurance
Figure 52: Any interest in new products, by age of children, August 2014

Attitudes toward Tanning and Safety of Sun Protection Products
Key points
Despite warnings, people prefer natural tans
Opportunity to grow natural suncare
Figure 53: Attitudes toward tanning and safety of sun protection products, by gender, August 2014
Figure 54: Attitudes toward tanning and safety of sun protection products, by age, August 2014

Race and Hispanic Origin
Key points
Asian consumers are heaviest users of sun protection
Figure 55: Any usage of sun protection, by race/Hispanic origin, August 2014
Figure 56: Any usage of cosmetics/personal care product with SPF usage, by race/Hispanic origin, August 2014
Hispanics more likely to use tanning products
Figure 57: Any usage of tanning products, by race/Hispanic origin, August 2014
Figure 58: Any interest in new products, by race/Hispanic origin, August 2014
Black consumers less worried about burning, but seek natural product options
Figure 59: Factors influencing purchase decisions – Any rank, by race/Hispanic origin, August 2014
Figure 60: Usage behavior, by race/Hispanic origin, August 2014

Appendix – Other Useful Consumer Tables
Use of sunscreen
Figure 61: Regular usage of sun protection, by gender, August 2014
Figure 62: Regular usage of sun protection, by age, August 2014
Figure 63: Any usage of sun protection, by household income, August 2014
Figure 64: Any usage of sun protection, by region, August 2014
Figure 65: Types of SPF used, by age, January 2013-March 2014
Figure 66: Types SPF used, by region, January 2013-March 2014
Figure 67: Number of sun protection and tanning products used in last 12 months on face, by gender, January 2013-March 2014
Figure 68: Number of sun protection and tanning products used in last 12 months on face, by presence of children in household,
January 2013-March 2014
Figure 69: Number of sun protection and tanning products used in last 12 months on body, by gender, January 2013-March 2014
Figure 70: Number of sun protection and tanning products used in last 12 months on body, by presence of children in household,
January 2013-March 2014
Figure 71: Number of sun protection and tanning products used in last 12 months, any, by presence of children in household, January
2013-March 2014
Use of tanning products
Figure 72: Regular usage of tanning products and sunless tanners, by gender, August 2014
Figure 73: Any usage of tanning products and sunless tanners, by age of children, August 2014
Figure 74: Regular usage of tanning products and sunless tanners, by age, August 2014
Figure 75: Any usage of tanning products and sunless tanners, by household income, August 2014

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533
Brazil 0800 095 9094
Americas +1 (312) 943 5250
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com
reports.mintel.com © 2014 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.

Sun Protection and Sunless Tanners - US - November 2014
Report Price: £2466.89 | $3995.00 | €3133.71

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.
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