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“In a market where competition between those offering
services is high, a major challenge for any supplier is how

to grow sales. Understanding both the reasons behind
competition as well as the demands of drivers and owners

is crucial.”
– Neil Mason, Head of Retail Research

This report looks at the following areas:

• Demands of older drivers
• The few who do not proactively maintain their car
• Competition within the market

This report presents a review of the UK market for car servicing and maintenance. It focuses on both
commercial and DIY servicing/maintenance of cars as well as associated replacement/fitting of parts.
The performance of the market has been strongly impacted in the last five years by the poor
performance of both the UK economy and the car market. Both weathered a difficult period during
2008/09 but are now showing evidence of a strong recovery.
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Revenues show signs of strengthening
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Increase in advertising expenditure occurs since 2010
Figure 23: Main media advertising expenditure on car servicing and maintenance, 2010-14

Advertising on MOTs has declined
Figure 24: Main media advertising expenditure on car servicing and maintenance, by service type, 2010-13

Kwik-Fit is the top spender in the market
Figure 25: Main media advertising expenditure on car servicing and maintenance, by advertiser, 2010-13

Companies focus on specific services
Figure 26: Main media advertising expenditure by car servicing and maintenance channel, by advertiser, 2013

Press is the main media type used

Market Share

Companies and Products

Brand Communication and Promotion
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Figure 27: Main media advertising expenditure on car servicing and maintenance, by media type, 2010-13
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Independent garages account for nearly two thirds of outlets
Figure 28: Car servicing, maintenance and repair outlets 2008, 2010, 2012 and 2014

Independent garage sector beginning to see stability in site numbers

Franchised dealers stabilise after sharp contraction

Fast-fit network begins to see recovery in market

Autocentres
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Car ownership stands at around two thirds of adults
Figure 29: Car ownership, September 2014

Men as opposed to women are more likely to own a car from new

Younger drivers are more likely to own new car purchased in the last two years

Rural drivers are more likely to own a used car

Income is a major factor on the age of vehicle owned

Several groups are more likely not to hold a driving licence

Fall in percentage of used cars being driven
Figure 30: Car ownership, 2012, 2013 and 2014
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Around 3 in 10 drivers drive a car under 3 years old
Figure 31: Age of car driven, September 2014

Emergence from recession boosts younger vehicles
Figure 32: Age of car driven, 2011 and 2014
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Servicing when an MOT is due is popular with drivers
Figure 33: When a car is serviced, September 2014

Income plays a major part in why a car is serviced

Older drivers are typically more regular servicers

Urban drivers and Londoners favour servicing at the same time as an MOT

Age plays its part in why vehicles are serviced
Figure 34: When a car is serviced, by age of car, September 2014
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Quality of work undertaken is the most important factor when servicing a car
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Figure 35: Factors influencing car servicing, September 2014

Older drivers demand more

Young drivers want the help of others

Urbanites are less bothered about some factors

Wealthy want to save money

Drivers of older cars want real benefits
Figure 36: Factors influencing car servicing, by age of car, September 2014

Particular factors are important depending on why a car is serviced
Figure 37: Factors influencing car servicing, by when a car is serviced, September 2014

Quality, past use and trust are key for those servicing alongside an MOT

Those servicing a vehicle at a specific interval have particular demands

Servicing because a problem has arisen illustrates a need for assistance from others
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