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“In a market where competition between those offering
services is high, a major challenge for any supplier is how
to grow sales. Understanding both the reasons behind
competition as well as the demands of drivers and owners
is crucial.”

— Neil Mason, Head of Retail Research

This report looks at the following areas:

= Demands of older drivers REPORT NOW
= The few who do not proactively maintain their car
= Competition within the market
VISIT:
This report presents a review of the UK market for car servicing and maintenance. It focuses on both store.m i nte| .Ccom

commercial and DIY servicing/maintenance of cars as well as associated replacement/fitting of parts.
The performance of the market has been strongly impacted in the last five years by the poor
performance of both the UK economy and the car market. Both weathered a difficult period during CALL
2008/09 but are now showing evidence of a strong recovery. EMEA
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
' more holistic view of this market
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... leading to expansion in the overall size of the car parc
Figure 9: New and used car registrations, 2009-14

Number of older cars are increasing

Figure 10: Age structure of the car parc in years, 2012 and 2013
Vehicle replacement times are improving
Trips taken and distance travelled are in steady decline

Figure 11: Trips, distance travelled and time taken, 2003-2013

Servicing is popular with most motorists
Figure 12: When a car is serviced, September 2014
Part replacement is another reason for servicing
Delaying parts replacement is a feature of the market
Cost is viewed as a feature for those who don’t get their car serviced

Figure 13: Reasons for not servicing a main car, September 2014

UK economy in recovery
Figure 14: GDP, PDI, consumer expenditure and savings, at current prices, 2009-19
GDP growth is beginning to strengthen
Consumer expenditure likely to be buoyant
Financial confidence begins to strengthen
Figure 15: GfK Consumer Confidence Index, January 1988 — January 2014
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UK population shows signs of ageing
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Key points

Expenditure on servicing and repair is only one element of vehicle expenditure

Figure 16: Consumer expenditure on car purchasing, servicing and repair and motoring expenses, seasonally adjusted at current
prices, 2009-13
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Opting for a DIY approach towards maintenance
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Helping customers budget for their servicing
Fault detection technology

Service promotions to entice new customers

Smartphone app for booking MOT
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Revenues show signs of strengthening
Figure 17: UK car servicing, maintenance and repair market, by value, at current and constant prices, 2009-14

The future
Figure 18: UK car servicing, maintenance and repair market, by value, at current prices, 2009-19

Forecast
Figure 19: UK car servicing, maintenance and repair market, by value, at current prices, 2009-19

Market Share

Key points
Independents dominate on account of their size
Figure 19: UK car servicing and maintenance: Channel share by value, 2014 (est)

Dealers dominated by big groups
Figure 20: Top ten main dealership groups in the UK, by turnover, 2013

Kwik-Fit dominates the fast-fit market
Figure 21: Top ten tyre and exhaust fitting centres, by number of outlets, 2010, 2012 and 2013

Halfords dominates the autocentre market
Figure 22: Leading autocentres, by number of outlets, 2013

Companies and Products

Companies

ATS Euromaster

Bosch Car Service

Evans Halshaw

Formula 1 Autocentres

Halfords Autocentres

Kwik-Fit

Mr Clutch

Vauxhall MasterFit Service Club

The internet

Brand Communication and Promotion

Key points

Increase in advertising expenditure occurs since 2010
Figure 23: Main media advertising expenditure on car servicing and maintenance, 2010-14

Advertising on MOTSs has declined
Figure 24: Main media advertising expenditure on car servicing and maintenance, by service type, 2010-13

Kwik-Fit is the top spender in the market
Figure 25: Main media advertising expenditure on car servicing and maintenance, by advertiser, 2010-13

Companies focus on specific services
Figure 26: Main media advertising expenditure by car servicing and maintenance channel, by advertiser, 2013

Press is the main media type used

VISIT: store.mintel.com
BUY TH I S CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094

REPORT NOW Americas +1 (312) 943 5250 | APAC +61 (0) 2 8284 8100

EMAIL: reports@mintel.com

reports.mintel.com © 2014 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


http://reports.mintel.com//display/store/679687/
mailto:reports@mintel.com

MINTEL

Car Service and Maintenance - UK - December 2014

The above prices are correct at the time of publication, but are subject to

Report Price: £1750.00 | $2834.04 | €2223.04 R iy

Figure 27: Main media advertising expenditure on car servicing and maintenance, by media type, 2010-13

Channels to Market

Key points
Independent garages account for nearly two thirds of outlets
Figure 28: Car servicing, maintenance and repair outlets 2008, 2010, 2012 and 2014
Independent garage sector beginning to see stability in site numbers
Franchised dealers stabilise after sharp contraction
Fast-fit network begins to see recovery in market

Autocentres

The Consumer — Car Ownership

Key points
Car ownership stands at around two thirds of adults
Figure 29: Car ownership, September 2014
Men as opposed to women are more likely to own a car from new
Younger drivers are more likely to own new car purchased in the last two years
Rural drivers are more likely to own a used car
Income is a major factor on the age of vehicle owned
Several groups are more likely not to hold a driving licence

Fall in percentage of used cars being driven
Figure 30: Car ownership, 2012, 2013 and 2014

The Consumer — Age of Car Driven

Key points
Around 3 in 10 drivers drive a car under 3 years old
Figure 31: Age of car driven, September 2014

Emergence from recession boosts younger vehicles
Figure 32: Age of car driven, 2011 and 2014

The Consumer — When a Car is Serviced

Key points
Servicing when an MOT is due is popular with drivers
Figure 33: When a car is serviced, September 2014
Income plays a major part in why a car is serviced
Older drivers are typically more regular servicers
Urban drivers and Londoners favour servicing at the same time as an MOT

Age plays its part in why vehicles are serviced
Figure 34: When a car is serviced, by age of car, September 2014

The Consumer — Factors Important When Servicing a Car

Key points

Quiality of work undertaken is the most important factor when servicing a car
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Figure 35: Factors influencing car servicing, September 2014

Older drivers demand more

Young drivers want the help of others
Urbanites are less bothered about some factors
Wealthy want to save money

Drivers of older cars want real benefits

Figure 36: Factors influencing car servicing, by age of car, September 2014

Particular factors are important depending on why a car is serviced

Figure 37: Factors influencing car servicing, by when a car is serviced, September 2014
Quality, past use and trust are key for those servicing alongside an MOT
Those servicing a vehicle at a specific interval have particular demands

Servicing because a problem has arisen illustrates a need for assistance from others

VISIT: store.mintel.com
BUY TH I S CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094

REPORT NOW Americas +1 (312) 943 5250 | APAC +61 (0) 2 8284 8100

EMAIL: reports@mintel.com

reports.mintel.com © 2014 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


http://reports.mintel.com//display/store/679687/
mailto:reports@mintel.com

	Car Service and Maintenance - UK - December 2014
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

	Table of Contents
	Introduction
	Executive Summary
	Issues and Insights
	Trend Application
	Market Environment
	Competitive Context
	Strengths and Weaknesses
	Who’s Innovating?
	Market Size and Forecast
	Market Share
	Companies and Products
	Brand Communication and Promotion
	Channels to Market
	The Consumer – Car Ownership
	The Consumer – Age of Car Driven
	The Consumer – When a Car is Serviced
	The Consumer – Factors Important When Servicing a Car



