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“Despite a continued squeeze on household finances felt by
parents in particular, the majority continue to save for

their children. Simultaneously, children exhibit a strong
desire to save, revealing an opportunity for providers to

support parents in offering the necessary guidance to the
new generation of young savers.”

– Chryso Kolakkides, Senior Financial Services
Analyst

This report looks at the following areas:

• Would junior ISAs benefit from increased promotion?
• Are today’s children are becoming a generation of savvy savers?
• What impact could branch closures present for the children’s savings market?

The children’s saving and investment market continues to endure a challenging time with ongoing
pressure on household budgets. Despite inflation slowly edging downward in early 2014, Mintel data
show that parents’ outlook for the coming year is still dampened by the income squeeze, which
inevitably affects their ability to save, both for themselves and for their children. While cash-based
savings products dominate the children’s savings market, outside of children’s savings accounts, Child
Trust Funds (CTFs) and Junior ISAs, very few other products are used by parent savers.

The focus of this report is on the market for children’s saving and investment. Although reference is
made to retail savings accounts for the adult market, these products are not covered extensively here,
but form the focus of a separate Mintel report: Deposit and Savings Accounts – UK – April 2014.
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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24% decline in adspend on children’s savings and investment products
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A note about adspend
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Grandparents make up the majority of non-parents saving for children

Brand Communication and Promotion

Channels to Market

Saving on Behalf of Children

Report Price: £1750.00 | $2834.04 | €2223.04

Saving and Investing for Children - UK - May 2014

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 APAC +61 (0) 2 8284 8100
EMAIL: oxygen@mintel.com

oxygen.mintel.com © 2014 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.

http://oxygen.mintel.com//display/store/679640/
mailto:oxygen@mintel.com


Affluence strongly determines ability to save
Figure 23: Saving on behalf of children, by household income, March 2014

Figure 24: Saving on behalf of children, by socio-economic status, March 2014
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Children’s savings accounts are the most widely owned product
Figure 25: Children's savings products, March 2014

Only 16% of parents hold Junior ISAs for their children
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Figure 26: Number of children’s savings products held, March 2014

Figure 27: Children's savings products, by number of products held, March 2014

Bonds are more popular among grandparents who save for children
Figure 28: Children's savings products, by individuals saving on behalf of children, March 2014

Cash-based savings products lead in popularity

Key points

Majority of parents contribute regularly to their children’s savings
Figure 29: Frequency of parents’ contributions to children's savings, March 2014

Figure 30: Frequency of parents’ contributions to children's savings, by working status and household income, March 2014

More than one in four non-parents save on behalf of children on special occasions
Figure 31: Frequency of non-parents’ contributions to children's savings, March 2014

Children show desire for gift money
Figure 32: What children and teens want for their birthday, March 2014

Figure 33: Demographics of children who selected ‘money’ as they choice of present, by gender and age, March 2014
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Less than two fifths of children receive pocket money regularly
Figure 34: Pocket money for children, March 2014

Older children are more likely to receive pocket money on a regular basis
Figure 35: Pocket money for children, by age of children, March 2014

Figure 36: Monthly pocket money, by age of children, March 2014
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40% of CTF holders would consider switching to Junior ISAs
Figure 37: Switching to junior ISAs, March 2014

Parents with older children are less likely to switch
Figure 38: Switching to junior ISAs, by age of children, March 2014
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29% of parents prefer to save in low-risk products despite the low returns
Figure 39: Agreement with the following statements relating to saving for children, March 2014
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account online, March 2014

Figure 41: GfK Consumer confidence barometer – UK, January 1994 – February 2014

Figure 42: Total number of live births and Total Fertility Rate (TFR), England and Wales, 2006-2012
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Figure 57: Parental attitudes towards children's savings, by demographics (continued), March 2014
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