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“Market conditions remain tough with consumers’ ongoing
price sensitivity in this sector continuing to exert pressure
on operators’ margins. Operators therefore should remain

focused on menu innovation trends in order to trigger
consumers’ ‘want to buy’ mentality.”

– Helena Childe, Senior Foodservice Analyst

This report looks at the following areas:

• Proactively demonstrating value-for-money cues could help caterers win market share
• Caterers that communicate their product range more regularly could reap rewards
• Tapping into consumers' 'want to buy' mentality through menu innovation

The contract catering industry is expecting some improved market conditions in 2014 due to factors
such as the economic recovery in the UK and improvement in employment figures. Sectors such as
state education should also benefit from the advent of Universal Infant Free School Meals in September
2014. However, public cuts and budget freezes in other areas continue to intensify market conditions.
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Figure 60: Interest in products/services at school canteens, by next most popular school meal enticements, July 2014

Report Price: £1750.00 | $2834.04 | €2223.04

Contract Catering - UK - September 2014

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

reports.mintel.com © 2014 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.

http://reports.mintel.com//display/store/679577/
mailto:reports@mintel.com

	Contract Catering - UK - September 2014
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

	Table of Contents
	Introduction
	Executive Summary
	Issues and Insights
	Trend Application
	Market Drivers
	Who’s Innovating?
	Market Size and Forecast
	Market Environment by Segment
	Companies and Products
	School Meals
	The Consumer – Who Eats School Meals?
	The Consumer – Parents’ Attitudes Towards School Meals
	The Consumer – Interest in Products/Services at School Canteens
	The Consumer – School Meal Enticements
	Appendix – Market Size and Forecast
	Appendix – The Consumer – Age of Youngest School-aged Child
	Appendix – The Consumer – Who Eats School Meals?
	Appendix – The Consumer – Parents’ Attitudes Towards School Meals
	Appendix – The Consumer – Interest in Products/Services at School Canteens
	Appendix – The Consumer – School Meal Enticements



