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The all-Ireland liquid milk market experienced its third consecutive year of
growth in 2013 to stand at an estimated €620 million. The market benefits from
milk and cream’s versatility of use, e.g. standalone usage, within drinks and as
an ingredient in cooking and baking.

The prolonged winter of 2012/13 and the associated fodder crisis caused
extremely challenging conditions for farmers, which saw an increased reliance
on concentrated feed. This in turn raised the average farm-gate milk price to
stand at a nine-year high in NI and RoI.

Whilst price remains a major factor in consumers’ choice of milk, around four in
ten RoI consumers state that locally sourced is an important factor when
choosing milk and cream products, indicating strong support for the local dairy
industry.

In order to add value to products and drive growth within the market,
opportunities exist for milk and cream brands to innovate in regard to flavour
and packaging to help keep consumers engaged with the category and
increase market share.
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“Liquid milk remains a staple
in Irish diets with the market
forecast to achieve steady
growth in the years ahead
until 2018. In order to help
drive growth further within the
market and to keep
consumers engaged with milk
and cream, packaging,
flavour and functional
innovations should be
explored.”

- Sophie Dorbie, Research
Analyst
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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