
This report looks at the following areas:

•• What impact has the currWhat impact has the current economic climatent economic climate had upon Irish consumers’e had upon Irish consumers’
shopping habits?shopping habits?

•• ArAre concerns re concerns regegararding online security afding online security afffecting consumer decisions tecting consumer decisions too
shop online?shop online?

•• How oftHow often do Irish consumers shop online and thren do Irish consumers shop online and through mobile deough mobile devices?vices?
•• What arWhat are consumers pure consumers purchasing thrchasing through mobile deough mobile devices and online?vices and online?
•• ArAre Irish consumers embre Irish consumers embracing online and mobile shopping?acing online and mobile shopping?

With personal finances remaining weak, Irish consumers are becoming
increasingly price sensitive and, as a result, they are actively seeking out the
best value for money when making a purchase. Online channels and internet-
enabled mobile devices are making this process much easier as Irish
consumers can research and compare prices, and make a purchase on-the-
go.

This report examines the online and mobile retailing sector throughout the
island of Ireland, and highlights Irish consumers’ usage of and attitudes towards
online and mobile retailing and the frequency with which they purchase
through such platforms.
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“Online and mobile retailing
will continue to grow as an
industry due to Irish consumers
increasingly purchasing goods
and services via these
mediums to save money. As
such, these channels will
become ever more crucial to
the success of retailers
throughout Ireland.”
- James Wilson, Research
Analyst
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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