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Consumption of poultry is increasing, with the market estimated to reach €871
million for all-Ireland by 2018. This signifies the strong market position of poultry
products and this has been further bolstered by the negative press associated
with the processed meat category since the onset of the horsemeat scandal at
the beginning of 2013. In addition, poultry (in particular chicken) is typically
viewed as a healthy protein choice when compared to red meat alternatives
such as beef.

However, the poultry category is not immune to consumer distrust, with the
horsemeat scandal putting the importance of full traceability to the forefront of
consumers’ minds. The high level of imports within the retail and foodservice
market in Ireland pose questions on the long-term viability of the Irish poultry
industry and flags up the need to address the price vs provenance debate.
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“Chicken is dominating the
poultry category at present
due to its attractive price
point and its versatility.
However, the Irish poultry
market faces challenges, with
high levels of imported
chicken dominating the
market due to its lower
wholesale price. Consumer
desires for local poultry on
retail shelves could prove
challenging into the future if
cheaper imports continue to
dominate the market.”
– Clare McCall, Senior Food
Analyst
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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