
This report looks at the following areas:

•• How oftHow often do Irish consumers ten do Irish consumers takake holidays?e holidays?
•• What arWhat are the ke the keey destinations fy destinations for Irish consumers tror Irish consumers travavelling oelling ovverseas?erseas?
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While the financial situation of Irish consumers remains fragile, the decision to
take a holiday is one that is not made lightly, and as such, they are scaling
back on the number of holidays they may take each year, as well as general
spending on tourism. However, taking a holiday remains a key priority for Irish
consumers; they are now more likely to consider taking one domestically rather
than travelling abroad.

This report reviews the performance of the tourism industry throughout the
island of Ireland compared to that of overseas markets, and highlights Irish
consumers’ attitudes towards taking a holiday and habits they engage in when
on holiday.
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“The fragile economic
environment presents a
significant challenge to the
tourism industry in Ireland, and
as such, companies operating
in this sector will need to
clearly demonstrate value for
money to encourage
financially cautious domestic
and overseas visitors to
spend.”
– James Wilson, Research
Analyst
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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