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“The PPACA will have far-reaching consequences in the
way Americans purchase health insurance. While not

everybody is enthused about the new options, the best
hope for controlling healthcare costs right now is to get as
many people as possible to enroll. The most effective way
for this to happen is for the government and the industry

to work together.”
– Robyn Kaiserman, Financial Services Analyst

In this report we answer the key questions:

• Will health exchanges reduce, or eliminate, the number of uninsured?
• Why pay for insurance if the penalty costs less?
• What groups offer the most potential once the PPACA is implemented?
• How can insurers encourage people to take action?
• Is there opportunity among people with employer-sponsored health insurance?

Rising healthcare costs have been a concern in the U.S. for decades, as businesses and individuals
struggle to keep up with increasing insurance premiums. The Patient Protection and Affordable Care Act
(PPACA) was designed to help alleviate this problem, and now that implementation has begun the jury
is still out as to whether there will be any relief. The most far-reaching changes have not yet begun,
however, and it remains to be seen how effective they will be. What is certain is that they will change
the landscape, making it easier for people who choose to purchase insurance on their own, and
challenging businesses to revisit the benefits that they offer. The success of the PPACA implementation
lies in great measure on the ability of the government as well as the insurance companies to describe
the new system to millions of people, many of whom either don’t want, or think they can’t afford health
insurance.

This report will cover a number or topics related to health insurance, including:

• What types of insurance do Americans have now and how satisfied are they with their coverage?

• Who are the uninsured and how interested are they in buying insurance?

• How much do Americans know about the PPACA?

• What sources of information have consumers used and do they plan to use to learn about
healthcare reform and their new options?
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Figure 119: Satisfaction with current healthcare plan, by knowledge of PPACA, April 2013
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Figure 139: Aetna – Activities done, by demographics, April 2013
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