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“Though sales of homeopathic and herbal remedies
continue to increase, the market is up against several
challenges. This includes low awareness among
consumers, limited product availability, and consumer
perception of safety and efficacy.”

— Emily Krol, Health and Wellness Analyst

In this report we answer the key questions:

BUY THIS

= Product awareness and usage is low compared to conventional OTC remedies. How can REPORT NOW
brands increase awareness and usage of homeopathic and herbal remedies?
= How can brands in the homeopathic/herbal market communicate product efficacy to

consumers? VISIT:

= How does regulation of homeopathic/herbal remedies affect consumer perception of store minte| com
safety?

The market for homeopathic and herbal remedies continues to grow, and is estimated to increase 2.6% CALL

from 2011-12. Due to increased healthcare costs and lack of insurance, more consumers are being EMEA

proactive about their health and wellness. This, paired with the fact that consumers are using more +44 (O) 20 7606 4533
organic and natural products, could help fuel the growth of herbal and homeopathic remedies.
Furthermore, product recalls of various OTC nonprescription medications likely has consumers looking
for what they perceive to be as safer alternatives. Brazil

This report will present sales data for herbal and homeopathic remedy products, with Mintel's expert 0800 095 9094
analysis explaining fluctuations. Consumer usage and attitudes toward homeopathic and herbal
remedies are assessed to garner marketing recommendations. Demographic differences regarding how Americas

people use homeopathic remedies is also presented. Additionally, the reader will gain an understanding +1 (312) 943 5250
of what ailments consumers use homeopathic and herbal remedies to treat. Finally, where consumers
get information about remedies and interest level in alternative remedy formats is included.

APAC
+61 (0) 2 8284 8100

EMAIL:
oxygen@mintel.com

This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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Figure 74: Interested in remedy format, by gender and age, December 2012

Give parents convenience
Figure 75: Interested in remedy format, by presence of children in household, December 2012

Attitudes Toward Homeopathic and Herbal Remedies
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Figure 76: Attitudes toward homeopathic/herbal remedies, by ways treated ailments suffered, December 2012
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Figure 77: Attitudes toward homeopathic/herbal remedies, by gender, December 2012

Increase usage among older consumers with a safety message
Figure 78: Attitudes toward homeopathic/herbal remedies, by age, December 2012

Consider targeting lower household incomes
Figure 79: Attitudes toward homeopathic/herbal remedies, by household income, December 2012

Presence of children
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Figure 81: Attitudes toward homeopathic/herbal remedies, by gender and presence of children in household, December 2012

Spotlight on Those Who Trust Homeopathic Medications
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Figure 82: Demographic profile by trust level of homeopathic medicine, August 2011-August 2012
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Care for environment
Figure 87: Attitudes/Opinions about the environment, by trust level of homeopathic medicine, August 2011-August 2012

Race and Hispanic Origin
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Hispanics heavier users of homeopathic/herbal remedies
Figure 88: Use of homeopathic and herbal remedies to treat ailments suffered, by race/Hispanic origin, December 2012

Figure 89: Repertoire of homeopathic and herbal remedies, by race/Hispanic origin, December 2012

Referrals resonate with Hispanics
Figure 90: Homeopathic/Herbal remedy information sources, by race/Hispanic origin, December 2012

Hispanics interested in a variety of formats
Figure 91: Interested in remedy format, by race/Hispanic origin, December 2012

Attitudes toward homeopathic/herbal remedies
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Figure 92: Attitudes toward homeopathic/herbal remedies, by race/Hispanic origin, December 2012

Attitudes toward remedies and health
Figure 93: Attitudes toward remedies, by race/Hispanic origin, December 2012

Figure 94: Agreement with attitudes toward health, by race/Hispanic origin, December 2012

Consumer Segmentation

Figure 95: Target clusters, December 2012

Cluster 1: Follow Doctor’s Orders
Demographics
Characteristics

Opportunity

Cluster 2: Ailment Sufferers
Demographics
Characteristics

Opportunity

Cluster 3: Caring for Self
Demographics
Characteristics

Opportunity

Cluster characteristic tables
Figure 96: Ailments suffered past 12 months, by target clusters, December 2012

Figure 97: Use of homeopathic and herbal remedies to treat ailments suffered, by target clusters, December 2012
Figure 98: Ways to determine how to treat ailments, by target clusters, December 2012

Figure 99: Homeopathic/Herbal remedy information sources, by target clusters, December 2012

Figure 100: Attitudes toward remedies, by target clusters, December 2012

Figure 101: Remedy format used, by target clusters, December 2012

Figure 102: Interested in remedy format, by target clusters, December 2012

Figure 103: Attitudes toward homeopathic/herbal remedies, by target clusters, December 2012

Figure 104: Agreement with attitudes toward health, by target clusters, December 2012

Cluster demographics
Figure 105: Target clusters, by demographic, December 2012

Cluster methodology

Appendix — Other Useful Consumer Tables

Ailments suffered
Figure 106: Ailments suffered past 12 months, by gender and age, December 2012

Figure 107: Ailments suffered past 12 months, by household income, December 2012
Figure 108: Ailments suffered past 12 months, by presence of children in household, December 2012
Figure 109: Ailments suffered, August 2011-August 2012

Ailment treatment
Figure 110: Use of homeopathic and herbal remedies to treat ailments suffered, by gender and age, December 2012

VISIT: store.mintel.com
BUY TH I S CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094

REPORT NOW Americas +1 (312) 943 5250 | APAC +61 (0) 2 8284 8100

EMAIL: oxygen@mintel.com

oxygen.mintel.com © 2012 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


http://oxygen.mintel.com//display/store/637612/
mailto:oxygen@mintel.com

MINTEL

[ ]
Homeopathic and Herbal Remedies - US - March 2013

e The above prices are correct at the time of publication, but are subject to
Report Price: £2466.89 | $3995.00 | €3133.71 B

Determining how to treat ailments
Figure 111: Ways to determine how to treat ailments, by gender and age, December 2012

Information sources
Figure 112: Homeopathic/Herbal remedy information sources, by household income, December 2012
Figure 113: Ways to determine how to treat ailments, by homeopathic/herbal remedy information sources, December 2012

Usage of remedy formats
Figure 114: Remedy format used, by gender and age, December 2012

Interest in remedy formats
Figure 115: Interested in remedy format, by gender, December 2012
Figure 116: Interested in remedy format, by age, December 2012
Attitudes toward homeopathic/herbal remedies
Figure 117: Attitudes toward homeopathic/herbal remedies, by gender and age, December 2012
Figure 118: Attitudes toward homeopathic/herbal remedies, by education, December 2012

Attitudes toward health
Figure 119: Agreement with attitudes toward health, by age, December 2012

Attitudes toward remedies
Figure 120: Attitudes toward remedies, by ways treated ailments suffered, December 2012

Social media usage
Figure 121: Social media usage, by trust level of homeopathic medicine, August 2011-August 2012
Figure 122: Social media usage, by age and gender, August 2011-August 2012

New product introduction claims
Figure 123: The 40 most common claims associated with healthcare launches, 2007-12

Appendix — Trade Associations
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