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“Banks currently have the edge when it comes to the payment-
related elements of the mobile wallet, but history shows that this
is likely to be a pretty fragile advantage.”

– Toby Clark, Head of UK Financial Services Research

In this report we answer the key questions:

How likely is it that people can be convinced to abandon
cash?

Will contactless be outdated before it ever hits the
mainstream?

How do people feel about being upgraded to contactless
cards?

Do people still use products they don’t trust?

Will the US be more open than the UK to a move to mobile
payments?

Why does interest in mobile payments seem to have fallen
back?

How does interest in mobile payments differ between men
and women?

Can Apple make the leap into the payments market?

How much can companies learn from their customers?

The payments market is going through a period of flux, although
much of the change will have gone unnoticed by consumers. Yes, the
number of contactless cards in issue is steadily growing, PayPal is being
accepted by a growing number of online retailers, and some consumers
may even have heard of Orange and Barclaycard’s Quick Tap scheme.
But fundamentally, most UK consumers will have noticed little change
since the rollout of chip and PIN.

This report seeks to understand how people pay for goods and services,
why they use particular payment methods, and how willing they are to
embrace new payment technology. The report also examines people’s
attitudes towards payment fraud, and their trust in the security of
different payment methods. Looking to the future, Mintel has attempted
to gauge people’s willingness to adopt mobile payments, and their
interest in the kind of features that mobile wallets can offer.
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