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The deodorants and body spray market is smelling sweet. With
sales of £548 million in 2010, penetration is nearing total and the
majority of adults use deodorants as part of their daily grooming
rituals. It is, therefore, to some extent buffered from the impact of
the current gloomy economic climate.

Deodorant penetration is close to total in the UK (94% of women use
the product and 87% of men), though women are more likely than
men to use such products daily.

Spray deodorants are preferred by men, whereas women are almost
as likely to use roll-ons as sprays. Alternative formats have yet to
make a significant impact on the market.
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making

Benchmark competitive
activity

Stand out in new business
pitches

EMEA: +44 (0)20 7778 7151
If you have any questions or require further information, send an Americas: +1 (312) 932 0600
email to oxygen@mintel.com or call one of our regional offices: APAC: +61 (0)2 8284 8100

oxygen.mintel.com



