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“When buying medicines for their children, parents are more likely
to stick with the remedies and brands that are known to work,
compared to when buying products for themselves. Parents are
less willing to trial new products on their child in case they prove
not to work. Thus established children’s OTC brands such as Calpol
will have fewer problems in attracting parents to new types,
formats and variants which are introduced”.

- Ricky Lakhani, Personal Care Analyst
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