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“Online security and putting together holidays easily are key
issues for consumers, while how best to address UGC (User
Generated Content) reviews and the potential impact of Google
Travel are particular concerns for operators. Meanwhile, improved
infrastructure in the UK and the rise of mobile facilities should
ensure that holidays on the internet continue to grow in
importance on both sides of the supply/demand relationship.”

- Tom Rees, Senior Travel and Tourism Analyst

In this report we answer the key questions:

Which technological developments are most likely to benefit holidays
on the internet?

What is the potential impact of ‘Google Travel’? A Mintel report is your one, best

Is the UK's aging population a problem? resource for information and

Are online reviews a positive or a negative? Ml o consumer TEARERS
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Are consumers worried about online security, and what are the

implications
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To see what we cover in this
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