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This report assesses the performance of the noodles, rice
and pasta market. Since 2007, value sales have grown by a
significant 22.5% to reach £1.4 billion in 2009.

. Almost 10m adults do not eat noodles

. Looking for quick meal solutions, convenience is the
key reason for buying noodles. Of the 38m+ noodle-
eating adults in the UK, almost 17m see noodles as a
healthy & nutritious dish. Against expectations, older
consumers (45year+ olds) are most positive.

. Own label accounted for more than 30% of the
rice market in 2008. But rice brands have plenty of
opportunity to exploit the 6.6m rice consumers who
feel that brand is important when buying rice.

. The pasta & rice market is benefiting from the
recession: more than 12.5m adults say they are
eating more pasta, and more than 11m are eating
more rice than they did a year ago. It is the 16-24
year old age group where increased consumption is
greatest.

. More than 18m pasta eaters need to be persuaded to
experiment more: they just eat one type of pasta. Only
6.5m of the 45+m pasta eaters eat more than 4 types
of pasta.

. The fresh pasta and chilled sauce sectors are still
to be better exploited, especially cross promotion
options. Seven million adults do not mind paying more
for fresh pasta: it is seen as being of better quality,
especially amongst 45 -54 year olds (almost 1.5m
adults). A similar 7m would also buy fresh pasta with
a chilled sauce to accompany it.

This report covers the noodles, rice and pasta sectors, looking
at sales through the mainstream grocery sector. It includes:

Mintel Oxygen isn't just another source for
market research data - it's your business guide
towards successful growth and profitability.

*  Opportunities and risks

*  Product innovation

* Brand analysis

+  Consumer trends

+  Company profiles and analysis

*  News and commentary

+  Overviews, PowerPoint presentations,
Search function

*  Gain fresh market insight every day

«  Drive your business forward based on
consumer trends

«  Stand out in new business pitches

«  Support your decision-making

« Validate your approach with solid data and
expert opinion

«  Benchmark competitive activity

*  Monitor international developments

If you have any questions or require
further information, send an email to

oxygen@mintel.com or call us on
+44 (0)20 7606 6000.
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