
This report looks at the following areas:

•• The impact of COVID-19 on consumer behaviour in exercise and fitness.
•• The continued growth of the fitness and exercise market.
•• COVID-19 exercise and fitness trends.
•• Spotlight on health that impacts exercise and fitness.
•• Increase in prices affects fitness and exercise market.

The exercise and fitness market has grown in popularity, especially during
COVID-19. Consumers were only allowed outside for one hour a day during the
lockdowns, and consumers made the most of this time to exercise, whether it
was going for a walk, or even picking up a new exercise activity such as
running.

COVID-19 has sparked a range of different trends amongst Irish consumers,
particularly those with a focus on health. The pandemic has made consumers
realise how important their health is and has encouraged them to make
lifestyle changes in order to protect them, including exercising. Consumers have
realised the benefit exercise has not only on their physical health, but also on
their mental health; during COVID-19 consumers’ anxiety/stress levels were
higher due to the several lockdowns and fear of contracting the virus, therefore
consumers turned to exercise as a method to cope.
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“Consumers are actively
improving their exercise and
fitness levels as COVID-19
inspires numerous trends
across the Irish market.
Consumers turned to exercise
as a way to escape the
lockdowns and relieve stress,
but also for moments of
enjoyment, whether it was
going for a socially distanced
walk or following along with
one of the famous Joe Wicks
exercise videos.”
– Natalie Magill, Market
Research Analyst
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• Short-, medium- and long-term impact on the industry
Figure 11: Expected impact of COVID-19 on exercise and
fitness, short, medium and long term, 2022

• Lockdown:
• Re-emergence:
• Recovery:
• Obesity levels are high, opportunity for fitness

Figure 12: Obesity rates in Northern Ireland, by age, 2022
Figure 13: Consumers’ frequency of exercise, NI and RoI, 2022

• Exercise aiding mental health
Figure 14: Psychological impact of the COVID-19 outbreak on
consumers, China, 2020
Figure 15: Psychological impact of the COVID-19 outbreak on
consumers, Ireland, 2020

• COVID-19 fitness trends
• Rise in prices may impact number of gym memberships

Figure 16: Consumers who frequently exercise at the gym
related to before, during or after COVID-19, NI and RoI, 2022
Figure 17: Consumers were asked “Have you been affected by
any of these issues over the last 2 months?”, IoI, 2022

• A gap for fitness apps in Ireland
• Companies are making catering to all a priority
• A holistic approach to include mental wellbeing

• Space for digital fitness platforms in Ireland
Figure 18: Consumers’ use of digital apps when exercising, NI
and RoI, 2022

• Companies are ensuring inclusivity to attract consumers
• Companies are encouraged to take a holistic approach to

wellness
Figure 19: “COVID-19/coronavirus has made me more aware
of the importance of my mental wellbeing”, NI and RoI, 2022

• PureGym
• Key Facts
• Competitive Strategy
• Recent Developments
• Gym Co
• Key Facts

MARKET DRIVERS

COMPANIES AND BRANDS – KEY TAKEAWAYS

WHO’S INNOVATING?

COMPETITIVE STRATEGIES

Exercise and Fitness - Ireland - 2022

Report Price: £1495 | $1995 | €1800

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

What's included
Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?
This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

/reports.mintel.com//display/store/1100249/


• Competitive Strategies
• Recent Developments
• Think Fit
• Key Facts
• Competitive Strategies
• Curves
• Key Facts
• Competitive Strategies
• Recent Developments
• FLYEfit
• Key Facts
• Competitive Strategies
• Recent Developments
• Ben Dunne
• Key Facts
• Competitive Strategies
• Recent Developments
• Raw Gyms
• Key Facts
• Competitive Strategy

• Consumers are exercising frequently
• Low-impact exercise is favoured amongst consumers
• Health is a big motivator for exercise

• A third of consumers exercise multiple times a week
Figure 20: Frequency consumers exercise, NI and RoI, 2022

• Younger consumers are exercising at a high level
Figure 21: Comparing consumers who exercise multiple times
a week vs never, by age, NI and RoI, 2022
Figure 22: Consumers who have shared photos/images on
social networking sites in any rank, by age, NI and RoI, 2021

• Affluent consumers exercising at least once a week
Figure 23: Consumers who exercise at least once a week, by
socio-economic status, NI and RoI, 2022

• Six in 10 consumers favour low-impact exercise
Figure 24: Types of exercise and fitness, NI and RoI, 2022
Figure 25: Consumers who use low-impact exercise, by age,
NI and RoI, 2022

• Men prefer endurance, whilst women opt for flexibility

THE CONSUMER – KEY TAKEAWAYS

FREQUENCY OF EXERCISE AND FITNESS

TYPES OF EXERCISE AND FITNESS
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Figure 26: Consumers who use endurance training, by gender,
NI and RoI, 2022
Figure 27: Consumers who use flexibility training, by gender,
NI and RoI, 2022

• Health acts as big motivator for exercise
Figure 28: Consumers’ motivations for exercising, NI and RoI,
2022
Figure 29: Consumers who exercise to prevent future health
issues, by age, NI and RoI, 2022
Figure 30: Consumers who agree the ‘helps with heart’ claim
makes a spread healthy, by age, NI and RoI, 2021

• Women are motivated by fat loss
Figure 31: Consumers who exercise to lose fat, by gender, NI
and RoI, 2022

• Younger consumers focus on building muscle/tone
Figure 32: Consumers who exercise to gain muscle/tone up,
by age, NI and RoI, 2022

• Outside exercise is favoured
Figure 33: Locations of exercise, NI and RoI, 2022
Figure 34: Consumers exercising outside before, during and
after COVID-19, NI and RoI, 2022

• Older consumers prefer outdoors, whilst younger consumers
hit the gym
Figure 35: Consumers who prefer to exercise outside after
COVID-19, by age, NI and RoI, 2022
Figure 36: Consumers who prefer to exercise in the gym after
COVID-19, by age, NI and RoI, 2022

• Consumers didn’t purchase home exercise equipment
Figure 37: Attitudes towards exercise and fitness, NI and RoI,
2022
Figure 39: Consumers who agreed that since the start of
COVID-19 they have bought home exercise equipment, by
socio-economic status, NI and RoI, 2022

• COVID-19 puts a spotlight on health
Figure 38: Consumers’ attitudes towards COVID-19 and
exercise and fitness, NI and RoI, 2022

• Younger consumers are more confident using technology

MOTIVATIONS TO EXERCISE

EXERCISE LOCATIONS

ATTITUDES TOWARDS EXERCISE AND FITNESS
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Figure 39: Consumers who agree they watch fitness/exercise
videos on streaming services (eg YouTube exercise class), by
age, NI and RoI, 2022
Figure 40: Number of consumers who have used YouTube in
the last three months, by age, NI and RoI, 2021

• Data sources
• Abbreviations

APPENDIX – DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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