
This report looks at the following areas:

•• Change in consumer finances within the past year
•• Sentiments toward consumers’ financial future
•• Change in consumer spending habits
•• How consumers plan to manage inflation

Inflationary pressures have only gotten worse, hitting a 40-year peak with the
prices of necessities like gas and food sharply rising to levels unseen before.
Interest rate hikes, lagging wage growth and a tumbling stock market have all
led to consumer confidence plummeting to a 10-year low, as recession risks
continue to mount. Despite elevated prices, it remains business as usual for
some consumers heading into the summer. 43% are still planning to travel
domestically in the coming three months, while only 23% expect to either
cancel/change these plans. Those not as financially well off are seeking ways
to stretch their dollars by slashing discretionary expenses and switching to
lower-cost alternatives so they can navigate another income squeeze.
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“Consumers are in for a rough
time over the course of this
year and early 2023. Inflation
is at a 40-year peak, with
economists not expecting to
see it cool down for the near
future. Combined with sharply
rising rates and imbalanced
supply and demand scales
due to ongoing geopolitical
conflict, the threat of the US
economy spiraling into a
recession looms large.”
– Amr Hamdi, Finance
Analyst
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• Economic overview
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• Unemployment remained steady at 3.6% for the fourth
consecutive month
Figure 10: Unemployment and underemployment, 2007-22

• Consumer sentiment plunged to a record low of 50
Figure 11: Consumer Sentiment Index, 2007-22

• The Consumer Price Index surged to 9.1% for the 12 months
ending in June – A 40-year high
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Figure 12: Consumer Price Index change from previous period,
2007-22

• DPI dropped by 3.35% for the 12 months ending May
Figure 13: Disposable Personal Income change from previous
period, 2007-22

• Personal saving rate hitting its lowest rate since September
2008
Figure 14: Personal Saving Rate, seasonally adjusted, 2007-22

• Consumers are slightly worse off than they were back in
November 2021
Figure 15: Change in financial situation in the past 12 months,
2022

• Retired adults saw the largest decline in their financial
situations between November and May
Figure 16: Change in financial situation in the past 12 months,
by employment status, 2021 and 2022

• A quarter expect to financially recover in less than a year
Figure 17: Expectations for financial recovery, by financial
situation, 2022

• Travel spend saw an expected decline going into an off-
peak season
Figure 18: Past spending behaviors, 2022

• Higher-income households added to their savings the most
in the past three months
Figure 19: Top three past spending behaviors, by income level,
2022

• Slashing spending on dining out and clothes are the top two
ways consumers plan on stretching their dollars amid rising
inflation
Figure 20: Changes consumers would make due to inflation,
2022

• Financially healthy households the least likely to
compromise amid inflation surge
Figure 21: Changes consumers would make due to inflation, by
financial situation, 2022
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• Data sources
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• Abbreviations

APPENDIX – DATA SOURCES AND ABBREVIATIONS
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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