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This report looks at the following areas:

» The impact of COVID-19 on consumer behaviour and the DIY retailing
market

* How the market will fare post-COVID-19

* The performance of the major retailers in 2020

- DIY shopping behaviours and attitudes to home improvement innovations.

The Italian DIY market was impacted far less in 2020 by the COVID-19 outbreak
than initially feared. A consequence of Italians having been confined to their
homes during lockdown was that it forced them to look atf their homes, patios,
balconies and gardens in a new light (particularly those who had switched to
working from home) and assess what they could do fo improve them and take
on the task of making those improvements while they were stuck there.

Consumer spending on DIY products declined by less than overall consumer
spending in 2020, while sales of specialist DIY retailers also contracted at a
lower rate than total retail sales. Another factor contributing to the stronger
than average performance of the sector was that DIY stores were classed as
essential retailers and allowed to remain open, albeit with some restrictions on
whaft they could sell.

Record numbers of Italians plan to carry out home improvements over the next
12 months, which augurs well for the sector’s prospects in 2021. Our consumer
research identifies strong inferest in the use of online tutorials and encouraging
levels of interest in the use of technology by retailers which would mean that
customers would not have fo visit stores as often as they once did.
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“The COVID-19 pandemic has
served to accelerate the
process of structural change
in the Italian DIY retailing
sector. We've seen substantial
growth in online sales,
although not as much as in
some non-essential retail
sectors, due to the fact that
DIY retailers were classed as
essential during lockdown and
were able to keep their stores
open.”

- Michael Oliver, Retail

Analyst
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Figure 30: Italy: leading specialist DIY retailers: shares of all
DIY specialists’ sales, 2016-20
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ONLINE

Online retailing in Italy

Shopping online

Online sales of DIY
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Figure 31: ltaly: search interest on Google, selected DIY
retailers, last 12 months, January 2020-May 2021

THE CONSUMER - KEY TAKEAWAYS

Online tutorials offer specialists an opportunity to increase
loyalty

Augmented reality technology can help engage female
shoppers

Remote assistance can add value and broaden reach

Online-only channel is growing, driven by Amazon

WHO BUYS DIY/HOME IMPROVEMENT PRODUCTS?

Figure 32: ltaly: key demographics of DIY/home improvement
products shoppers, March 2021

Shopping for DIY/home improvement products focused
around families

Figure 33: ltaly: key demographics of DIY/home improvement
products shoppers, March 2021

WHERE THEY SHOP FOR DIY PRODUCTS

Specialists still dominate

Amazon dominates the online-only channel

Figure 34: ltaly: where DIY/home improvement products were
bought in the last 12 months, March 2021

Trend data

Figure 35: Italy: where DIY/home improvement products were
bought in the last 12 months, leading DIY specialists, 2017-21"
Figure 36: ltaly: where DIY/home improvement products were
bought in the last 12 months, leading DIY specialists, 2017-21"
Most buyers combine store and online shopping

Figure 37: Italy: breakdown of buyers of DIY/home
improvement products, March 2021

Leroy Merlin has strong appeal among women

Figure 38: Italy: where DIY/home improvement products were
bought in the last 12 months, leading specialists, by gender,
March 2021

Amazon also does well with women
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Figure 39: ltaly: where DIY/home improvement products were
bought in the last 12 months, leading non-specialists, by
gender, March 2021

Leroy Merlin’s strength lies in its appeal to all age groups
Figure 40: ltaly: where DIY/home improvement products were
bought in the last 12 months, leading specialists, by age,
March 2021

Non-specialists are more popular among younger buyers
Figure 41: ltaly: where DIY/home improvement products were
bought in the last 12 months, leading non-specialists, by age,
March 2021

Leroy Merlin has remarkable appeal with more affluent
households

Figure 42: Italy: where DIY/home improvement products were
bought in the last 12 months, leading specialists, by net
monthly household income, March 2021

Amazon’s appeal to more affluent households is less
pronounced

Figure 43: ltaly: where DIY/home improvement products were
bought in the last 12 months, leading non-specialists, by net

monthly household income, March 2021

COVID-19 RELATED ATTITUDES AND BEHAVIOURS IN DIY

DIY has been used to kill time

Italians learn to appreciate their homes more

Online boost

Skills boost

Figure 44: Italy: COVID-19-related attitudes and behaviours
in DIY, March 2021

INTEREST IN DIY INNOVATIONS

Strong interest in online tutorials

DIY areas in supermarkets could tap into move towards
more localised shopping

Innovation areas will help to explain new products
Remote video assistance likely to continue after pandemic
Figure 45: ltaly: interest in DIY innovations, March 2021
Women most interested in online tutorials

Figure 46: Italy: interest in DIY innovations, by gender, March
2021

Leroy Merlin shoppers most interested in online tutorials
Figure 47: Italy: interest in DIY innovations, by where shopped
for DIY/home improvement products, March 2021
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and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
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