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L _ A oral care routines.”
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Figure 6: Short, medium and long ferm impact of COVID-19
on professional dental services and oral health products, July
2020

e COVID-19: US context
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Figure 10: Multi-outlet sales of toothbrushes, by leading
companies and brands, rolling 52 weeks 2020 and 2021

« Toothpaste brands offering added benefits outpace
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Figure 11: Multi-outlet sales of toothpaste, by leading
companies and brands, rolling 52 weeks 2020 and 2021
Mouthwash benefits from anti-bacterial claims during
COVID-19

Figure 12: Multi-outlet sales of mouthwash, by leading
companies and brands, rolling 52 weeks 2020 and 2021
Up-and-coming whitening products support segment
growth

Figure 13: Multi-outlet sales of teeth whiteners, by leading

companies and brands, rolling 52 weeks 2020 and 2021

COMPETITIVE STRATEGIES

Supporting mental wellbeing through consumer routines

Figure 14: Hello good morning and good night toothpaste

collection, March 2021

Partner with key channels to strengthen purchasing
Figure 15: Tom’s of Maine Amazon page

Economizing tech-based oral care solutions

Figure 16: Briush electric toothbrush, April 2021

Figure 17: Hum and Headspace partnership, March 2021
Colgate launches product line to target younger
generations

Figure 18: Co. by Colgate, March 2021

THE CONSUMER - KEY TAKEAWAYS

Usage increases for secondary oral care products

Professional dentist visits remain steady

Adults are investing time; brands can invest in product

development
Changes to oral health routines

Connect oral care to holistic health

PRODUCT USAGE

Consumers stay consistent with the basics of oral care
Figure 19: Product usage, March 2021

Oral care priorities vary across age groups

Figure 20: Product usage, by age, March 2021

Parents are a natural target for natural oral care

Figure 21: Use of natural foothpaste, by parental status, March

2021

ATTITUDES TOWARD VISITING THE DENTIST

Consumers continue to prioritize professional dental care
Figure 22: Frequency of in-person dentist visits, March 2021
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» Personal health concerns inhibit dental visits, but oral
health is top of mind
Figure 23: Atfitudes toward refurning to the dentist, March
2021

» The challenge of building preventive habits with young
consumers
Figure 24: Select affitudes foward returning fo the dentist, by
age, March 2021

ORAL HEALTH MANAGEMENT

* Adults lean on a mix of professional and at-home care for
oral health
Figure 25: Oral health management, March 2021

CHANGES TO ORAL HEALTH ROUTINES

« Adults are investing more time in their oral care routines
Figure 26: Changes fo oral care routines, March 2021

« Hispanic adults are investing time and products in oral care
Figure 27: Increased time spent and number of products used
during oral care routine, by Hispanic origin, March 2021

» Parents are taking time to optimize their oral care routine

Figure 28: Changes to oral care routines, March 2021

TRIAL AND INTEREST IN ORAL HEALTH INNOVATIONS

* Oral hedlth innovations garner strong interest from
consumers

* Consumers seek multi-functional ingredients that align with
lifestyle needs

* Bring convenience into at-home oral care routines

» Tech-based innovations will win through personalization
Figure 29: Trial and interest in oral health innovations, March
2021

* Young men are key target for ingredient and technology
innovations
Figure 30: Trial and interest in oral health ingredient and
technology innovations, by gender and age, March 2021

* Young women are seeking added personalization
Figure 31: Trial and interest in oral health products formulated

for personal health needs, by gender and age, March 2021

ATTITUDES TOWARD ORAL HEALTH

* Holistic health opens the door for oral care innovation
Figure 32: Atfitudes toward oral health, March 2021

* Young women connect smile health with inner confidence
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Figure 33: A healthy smile improves confidence, by gender
and age, March 2021

* Prevention and professional care gain traction as adults
age
Figure 34: Select aftitudes toward oral health, by age, March
2021
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Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster
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grow. To find out how we do that, visit
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