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This report looks at the following areas:

+ The impact of COVID-19 on shopping behaviour and its impact on the “Specialist food and drink

specialist sector retailers have suffered in a

* How consumers shop at specialist food and drink retailers . .

. . year like no other in recent
* The types of specialists most used in the UK ) )
- Consumer attitudes towards specialists times. With the economy

* How satisfied consumers are with the specialists they shop at STrUggling as the pa ndemic
took hold, wages dropped

The specialist food and drink sector covers a variety of categories and types of
stores, ranging from young, online-only retailers like HelloFresh, to traditional, and footfall on the high street
store-only family-run butchers and many in-between. However, one thing plummeted as online retail
seems to unify a sizeable proportion of specialist shoppers — an intimidating surged.”

shopping experience, with over a quarter (28%) of those shopping at . .
spelzliijli?’rs inpogreemen‘r‘ V\/he‘rher?‘r is not lEnovv?ng which cu’rspro ogrder from a ~ Piers Butel, Retail Analyst
meat counter or how to cancel a subscription, some consumers are clearly

having difficulty shopping with their chosen specialist retailers.

The COVID-19 outbreak has led to considerable shifts in consumer behaviour,

which we believe are here to stay. The virus has led to a sudden and severe

drop in footfall in high streets across the country, with 48% of UK consumers

saying they have cut back on time spent in-store since the outbreak. This third

national lockdown will have seriously dented hopes by many in the sector that Buy this report now
2021 would provide the opportunity to get back on track. However, on the flip Visit store.mintel.com

side is the rise in online shopping. This is a channel where many in the specialist
food and drink retail sector do not play, and as a result, are losing the EMEA +44(0) 20 7606 4533
opportunity to re-engage with customers who have taken their spending online.
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COVID-19 fears lead to shift in specialist shopping
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Since the pandemic consumers are shopping more locally
Specialists appeal most strongly to higher-income
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Consumers visit specialists infrequently
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intimidating

IMPACT OF COVID-19 ON CONSUMER BEHAVIOUR
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Figure 28: Consumer purchasing on food and alcoholic drinks,
4-12 February 2021
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Figure 29: Changes in consumer behaviours due fo the
COVID-19 pandemic, 4-12 February 2021

Younger shoppers visiting more since the pandemic

Figure 30: Change in shopping behaviour since COVID-19,
December 2020

Consumers shopping more locally since the outbreak
Figure 31: Attitudes towards shopping in specialist food and
drink retailers since COVID-19, December 2020

Older shoppers lagging behind with online retail

Figure 32: Atfitudes towards shopping in specialist food and
drink retailers since COVID-19, by age, December 2020
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SPECIALIST FOOD AND DRINK RETAILERS USED

Butchers and bakers most popular shops

Figure 33: Specialist food and drink retailers typically used,
December 2020

Men and women have similar shopping habits

Figure 34: Specialist food and drink retailers typically used,
split by gender, December 2020

Most consumers visit more than one specialist

Figure 35: Repertoire analysis of specialist food and drink
retailers typically used, December 2020

BEE/IR(gGRAPHICS OF SPECIALIST FOOD AND DRINK RETAILER

Men are more likely to use specialist stores

Figure 36: Specialist food and drink shoppers, by age and
gender, December 2020

Specialists attract higher-income shoppers

Figure 37: Specialist food and drink shoppers, by age and
gender, December 2020

Bakeries attract younger consumers in particular

Figure 38: Specialist food and drink retailers typically used by
average age December 2020

Butchers appeal most o those living in rural areas
Figure 39: Selected specialist food and drink retailers by

geographical location, December 2020

FREQUENCY OF SPECIALIST FOOD AND DRINK RETAILER
USAGE

Specialists are not used frequently
Figure 40: Frequency of visits to specialist food and drink
retailers, December 2020

* Younger consumers visit more frequently

Figure 41: Frequency of visits to specialist food and drink
retailers, by age, December 2020

Nearly a third of bakery shoppers visit once a week

Figure 42: Frequency of visits to selected specialist food and
drink retailers, by type of specialist, December 2020

ATTITUDES TOWARDS SPECIALIST FOOD AND DRINK RETAILERS

Specialists may be appealing, but supermarkets are
convenient

Room to improve for specialists on popular causes
Figure 43: Attitudes towards specialist food and drink

retailers, December 2020
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SATISFACTION WITH SPECIALIST FOOD AND DRINK RETAILERS

Nearly 30% of consumers find specialist retailers
intimidating

Figure 44: Agreement with statement “shopping at specialist
food and drink retailers is intfimidating”, by selected
specialists, December 2020

Just 13% of consumers were not satisfied with the products
purchased at specialist retailer used last

Figure 45: Satisfaction with specialist food and drink retailer
shopped at last, December 2020

Quality produce and service are vital for specialists
Specialists should consider supporting local communities
and producers

Figure 46: Key drivers of overall satisfaction with specialist
food and drink retailers, December 2020

Figure 47: Overall satisfaction with specialist food and drink
retailers — Key driver output, December 2020

Methodology

FACTORS TO ENCOURAGE SHOPPING AT SPECIALISTS

Value for money and convenience are key for consumers
Figure 48: Factors fo encourage shopping at specialist food
and drink stores, December 2020

Older consumers more interested in value and location
Figure 49: Factors to encourage shopping at specialist food
and drink stores, by age, December 2020

Value particularly important for those who visit butchers
Figure 50: Factors to encourage shopping at specialists, by
type of specialist, December 2020

Location and helpful staff important for those who visit
farmers’ markets

Figure 51: Factors to encourage shopping at specialists, by

type of specialist, December 2020

APPENDIX - DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION

Data sources
Financial definitions
Abbreviations

Consumer research methodology

APPENDIX - MARKET SIZE AND FORECAST

Forecast methodology
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
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Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster
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