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This report looks at the following areas:

« The impact of COVID-19 on travel money and the value of overseas “Travel money providers have

expenditure and forecast for the next five years. suffered an unprecedented
* Major market drivers and the competitive strategies of travel money .
providers during a period of unprecedented market upheaval. drop in demand over the last
- Consumers’ preferred payment methods abroad and channels for year, and their future

arranging travel money for future overseas travel. prospects are reliant on
< Consumers’ preferred timing of arranging travel money and key factors recovery in the wider travel
affecting their choice of payment methods abroad.

industry. This should begin in
the second half of 2021 but

disruption will persist beyond

- Consumers’ experiences of travel money problems abroad.

Two thirds of people planning to travel abroad in the next two years say they
would prefer to pay for goods and services abroad with cash, well ahead of

preferences for credit and debit card payments. This is despite falling use of this.
cash at home and a particular shift away from physical currency during the - Rich Shepherd, Associate
COVID-19 pandenmic. Director — Financial Services
COVID-19 prompted an estimated 78% drop in the value of overseas spending
in 2020 and will continue to dampen demand in the short and medium term.
The pandemic has meant most bureaux de change have closed af least
femporarily at fimes over the last year, resulting in an increased reliance on
online channels. Buy this report now
Visit store.mintel.com

As international travel returns, consumers will favour tried-and-tested methods,
which is likely to boost demand for physical foreign currency and physical EMEA +44 (0) 20 7606 4533
locations. Innovators will find it particularly hard to cut through, and will need to

: . Brazil 0800 095 2094
offer a compelling reason for consumers fo fry something new.

‘ . . . Americas +1(312) 943 5250
However, there is an opportunity for providers of debit cards that offer fee-

free overseas spending fo grow their share of overseas expenditure by China +86 (21) 6032 7300

appealing to consumer demand for fair interest rates and convenience. This
APAC +61(0) 2 8284 8100
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will likely come af the expense of traveller’s cheques — which have long been in

decline — and pre-paid cards.
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Figure 21: Booking intentions for main holiday, 21-26 January
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In-store purchases remain the top choice for arranging
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Figure 28: Preferred ways to arrange travel money,
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Figure 29: Preferred ways to arrange travel money (NETs), by
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Two thirds would prefer to get travel money in the fortnight
before departure

Figure 30: Preferred timing of arranging travel money,
December 2020

Prioritise at-destination services for younger travellers
Figure 31: Preferred timing of arranging travel money, by age,
December 2020
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