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“COVID-19 has had a major impact on the e-commerce
sector, providing growth for large elements of the B2C
market and more challenging conditions in the much
larger B2B market. While there are questions over whether
the pandemic has permanently changed consumer
behaviour to boost the market, the future for the B2B
sector is more dependent on the recovery in the economy.”
— Terry Leggett, Senior Analyst

This report looks at the following areas:
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The fundamental differences in the impact of COVID-19 depending on the sector RE PO RT NOW
The significant further potential for e-commerce development
The wide variation in approaches to the market
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The variations in e-commerce activity impacted by COVID-19 have been extreme. On the one hand
retail sales have grown by more than 40%, while the impact on the accommodation and food service

sector has been to cause a decline of a similar level. CALL:
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Within the B2B e-commerce sectors there have been strong, if slightly less significant, fluctuations, +44 (0) 20 7606 4533
with most sectors declining as a result of the disruption in the end-use market. The manufacturing and
transport/logistics sectors have been at the forefront of the difficult conditions in 2020.
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As the COVID-19 restrictions are eased, then so the market will return to growth, and the development 0800 095 9094

can be expected to exceed that of the wider economy. There will continue to be a slow trend towards
the less developed website sales while modest growth will return for the EDI activity as industrial and
commercial activity returns. Americas
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With less than 11% of companies currently engaging in e-commerce, there would appear to be a
substantial opportunity for the wider use of the channel, though in practice many parts of both the B2B
and B2C sectors offer services or products that have limited opportunity. Nonetheless, e-commerce in China
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Figure 40: Segmentation of e-commerce sales in the transport and storage sector, by channel, 2015-20

Exports important for website sales
Figure 41: Regional segmentation of website sales in the transport and storage sector, 2019 (£ billion)

Exports through EDI are important too
Figure 42: Regional segmentation of EDI sales in the transport and storage sector, 2019 (£ billion)

B2B twice as important as B2C
Figure 43: Segmentation of e-commerce sales in the transport and storage sector, by end use market, 2015-20

Segmentation: Accommodation and Food Service

A very difficult 2020
Figure 44: Development of accommodation and food service e-commerce sales, 2015-20

Websites dominate activity
Figure 45: Segmentation of e-commerce sales in the accommodation and food service sector, by channel, 2015-20

Geographic spread of website sales
Figure 46: Regional segmentation of website sales in the accommodation and food service sector, 2019 (£ billion)

Exports even more important through EDI
Figure 47: Regional segmentation of EDI sales in the accommodation and food service sector, 2019 (£ billion)

Major fall in B2C sales in 2020
Figure 48: Segmentation of e-commerce sales in the accommodation and food service sector, by end use market, 2015-20

Segmentation: Information and Communications

Growth continues in 2020
Figure 49: Development of information and communications e-commerce sales, 2015-20

Website sales lead e-commerce activity
Figure 50: Segmentation of e-commerce sales in the information and communications sector, by channel, 2015-20

High importance of website sale exports
Figure 51: Regional segmentation of website sales in the information and communications sector, 2019 (£ billion)

Exports even more important to EDI sales
Figure 52: Regional segmentation of EDI sales in the information and communications sector, 2019 (£ billion)

Growth from B2C sector
Figure 53: Segmentation of e-commerce sales in the information and communications sector, by end use market, 2015-20

The potential

Segmentation: Other Services

First Brexit then COVID-19
Figure 54: Development of other services e-commerce sales, 2015-20

Website sales hit in 2020
Figure 55: Segmentation of e-commerce sales in the other services sector, by channel, 2015-20

High importance of UK for website sales
Figure 56: Regional segmentation of website sales in the other services sector, 2019 (£ billion)

Regional EDI sales

BUY THIS VISIT: store.mintel.com

CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094

RE PO RT NOW Americas +1 (312) 943 5250 | China +86 (21) 6032 7300

APAC +61 (0) 2 8284 8100 |
EMAIL: reports@mintel.com



/reports.mintel.com//display/store/1045239/
mailto:reports@mintel.com

MINTEL

B2B E-Commerce - UK - April 2021

e The above prices are correct at the time of publication, but are subject to
Report Price: £995.00 | $1343.55 | €1119.77 B

Figure 57: Regional segmentation of EDI sales in the other services sector, 2019 (£ billion)
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Company Profiles

Alibaba Group Holding
Activity
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Electrocomponents
Activity

Performance
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Office Depot Europe/Office Depot International (UK)
Activity
Performance
Figure 79: Financial performance of Office Depot International (UK), 2015-19 (£ million)
Strategy
Orbital Fasteners
Activity
Performance
Figure 80: Financial performance of Orbital Fasteners, 2015-19
Strategy
Screwfix Direct
Activity
Performance

Figure 81: Financial performance of Screwfix, 2016-20 (£ million)
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