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This report looks at the following areas:

» The impact of COVID-19 on Hispanics’ approach to technology.

Hispanics’ differing attitudes toward technology and what it means for

brands.

* How Hispanics’ purchases of household electronics aim to elevate the
entertainment experience for everyone in the household.

* The confusion around 5G and its potential fo impact satisfaction and

smartphone upgrades.

Hispanics in the US possess the right characteristics to fuel the progression of
digital trends. Their significant population size and more rapid growth, along
with relative youth, larger households and tendency to include children, are all
positive factors contributing to growth in household and personal electronics.
Hispanics' spending on consumer electronics reflect their population share,
with purchases of almost $64 billion estimated for 2020. The pandemic
accelerated consumer adoption of online behaviors and increased reliance
on technology. Hispanics are no exception, and their engagement in the
category is poised to continue fo grow.

are subject to change due to currency fluctuations.

“The COVID-19 pandemic
expanded the base of
Hispanics relying on
technology more than ever
before, creating opportunities
for increasing engagement
and electronic products
upgrades.”

Juan Ruiz, Director of
Hispanic Insights
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opportunity
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of their devices
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Hispanics' need to be value-oriented when shopping for
tech

THE HISPANIC OPPORTUNITY

Hispanics have the right demographics to fuel digital trends
Figure 7: US population, by race and Hispanic origin, 2016-26
Figure 8: Number of US households, by race and Hispanic
origin of householder, 2010 and 2020

Figure 9: Hispanic share of the US population, by age, 2021
Figure 10: Average number of people per US household, by
race and Hispanic origin, 2020

Figure 11: US households with related children under 18 in the
household, by race and Hispanic origin of householder, 2020

MARKET VALUE INDICATORS

Hispanics spent an estimated $64 billion on technology and
communications

Figure 12: Total US Hispanic expenditures on technology and
communications, at current prices, 2015-20 (est)

Impact of COVID-19 on Hispanics and technology and
communications

Figure 13: Short-, medium- and long-term impact of
COVID-19 on Hispanics and technology and communications,
March 2021

Immediate impact

Short term

Recovery

MARKET FACTORS

Hispanics’ discretionary spending hindered

Figure 14: Median US household income, by race and
Hispanic origin of householder, 2019

Figure 15: US household income distribution, by race and
Hispanic origin of householder, 2019

Figure 16: US homeownership rate, by Hispanic origin of
householder, 2009-19

Market factors prompt Hispanics to search for value
Challenges persist despite improving employment
Figure 17: Seasonally adjusted unemployment, total US vs
Hispanics, January 2007-January 2021

Figure 18: Consumer Sentiment Index, January 2007-February
2021
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COMPANIES AND BRANDS - KEY TAKEAWAYS

Mobile network providers look beyond network quality
Electronics retailers rely on promotions to appeal to
Hispanics

Brand strategies need tweaks to resonate among Hispanics

COMPETITIVE STRATEGIES

Mobile network providers highlight added value
Electronics retailers attract traffic via promotions
Figure 19: Retailers shopped for electronics, by race and

Hispanic origin, indexed to all, January 2019

MARKET OPPORTUNITIES

Global Trend Drivers influence Hispanics’ approach to
digital trends

Figure 20: Mintel Trend Drivers and Pillars — Technology,
Identity and Value

Focus on the impact rather than on the innovation

5G promises speed; what else?

Explain what the category is about

Make Hispanics feel special

Communicate value proactively

THE CONSUMER - KEY TAKEAWAYS

COVID-19 shaped Hispanics’ tech dependency in
unexpected ways

Attitudinal factors influence Hispanics’ approach to
technology

Experience matters for home electronics ownership
Technology Embracers drive Hispanics’ higher purchase
intent

Opportunities for accessories are significant

Some Hispanics are confusing 5G service with 5G devices
Hispanics are satisfied with their internet and mobile
services

Hispanics’ youth drives their social media use

Hispanics use a variety of apps

ATTITUDINAL CHANGES DUE TO COVID-19

Growing tech dependency due to COVID-19 comes with fine

print
Figure 21: Changes in behavior due to COVID-19, indexed to
all, January 2021
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Figure 22: Changes in behavior due to COVID-19, by digital
atfitudes segments, January 2021

Figure 23: Changes in behavior due to COVID-19, by gender
and age, January 2021

Figure 24: Changes in behavior due to COVID-19, by
household income, January 2021

Figure 25: Changes in behavior due to COVID-19 — purchases
of devices and infernet service upgrades, by parental status

and age of children in the household, January 2021

DIGITAL TRENDS ATTITUDINAL SEGMENTATION

There are four ways Hispanics approach technology

Figure 26: Hispanic digital attitudes segments, January 2021
Tech Embracers (29%)

Figure 27: Profile of Tech Embracers, January 2021
Pragmatic Tech Embracers (29%)

Figure 28: Profile of Pragmatic Tech Embracers, January 2021
Passive Tech Users (18%)

Figure 29: Profile of Passive Tech Users, January 2021
Dissatisfied Tech Users (24%)

Figure 30: Profile of Dissafisfied Tech Users, January 2021

HARDWARE - HOME ENTERTAINMENT PRODUCT OWNERSHIP

Content consumption drives Hispanics’ home electronics
ownership

Figure 31: Home electronics ownership, indexed to all, January
2021

Figure 32: Home electronics ownership, by digital attitudes
segments, January 2021

Figure 33: Home electronics ownership, by gender and age,
January 2021

Figure 34: Home electronics ownership, by household income,
January 2021

Is there are market for digital voice assistants?

Figure 35: Hispanics' attitudes toward digital voice assistants,

by digital attitudes segments, January 2021

HARDWARE - HOME ENTERTAINMENT AND ELECTRONICS
PURCHASE INTENT

Hispanics exhibit higher purchase intent across the board
Figure 36: Home electronics purchase intent — next 6 months,
indexed fo all, January 2021

Figure 37: Home electronics purchase intent — next 6 months,
by digital affitudes Segments, January 2021
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HARDWARE - PERSONAL ELECTRONICS OWNERSHIP

Hispanics focus on covering the basics

Figure 38: Personal electronics ownership, indexed fo all,
January 2021

Figure 39: Personal electronics ownership, by digital attitudes
segments, January 2021

Figure 40: Personal electronics ownership, by gender and
age, January 2021

SPOTLIGHT ON SMARTPHONES AND WEARABLE TECH

Hispanic Millennials can become advocates for new
technology

Figure 41: Hispanics' attitudes toward smartphones and
wearable tech, January 2021

Figure 42: Hispanics” attitudes toward brand and price in
technology, by gender and age, January 2021

Smartphone brands are as good the service provider
Figure 43: Hispanics’ smartphone brand owned, indexed to
all, January 2021

Figure 44: Hispanics’ smartphone brand owned, by digital
atftitudes segments, January 2021

Figure 45: Hispanics' smartphone brand owned, by gender
and age, January 2021

Some Hispanics are confusing 5G service with 5G devices
Figure 46: Hispanics' 5G smartphone ownership and interest,
indexed fo all, January 2021

COMMUNICATIONS - INTERNET AND MOBILE SERVICES

Most Hispanics are satisfied with the services they get
Figure 47: Hispanics’ atftitudes toward services, January 2021
Figure 48: Hispanics’ attitudes toward services, by digital

attitudes segments, January 2021

COMMUNICATIONS - SOCIAL MEDIA

Hispanics are avid social media users

Figure 49: Hispanics' social media use — daily, indexed fo dall,
January 2021

Figure 50: Hispanics’ social media use — daily, by age,
January 2021

Figure 51: Hispanics’ attitudes foward text groups and social
media posts, January 2021

Figure 52: Hispanics’ attitudes tfoward text groups and social
media posts, by digital attitudes segments, January 2021
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Figure 53: Hispanics’ attitudes toward text groups and social

media posts, by digital attitudes segments, January 2021

SPOTLIGHT ON APPS

Hispanics gravitate toward social media and shopping
apps

Figure 54: Types of apps Hispanics use, January 2021

Figure 55: Types of apps Hispanics use, by digital attitudes
segments, January 2021

Figure 56: Types of apps Hispanics use, by gender and age,
January 2021

APPENDIX - DATA SOURCES AND ABBREVIATIONS

Data sources

Market data

Consumer survey data
Abbreviations and terms
Abbreviations

Terms

APPENDIX - MINTEL TREND DRIVERS

Figure 57: Mintel Trend Drivers and Pillars
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Since 1972, our predictive analytics and
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