Reporf Price: £3695 | 54995 | €4400 The above prices are correct at the time of publication, but

are subject to change due to currency fluctuations.

This report looks at the following areas:

» The impact of COVID-19 on consumer behavior and the red meat market

* Red meat use occasions

* Interest in value-added red meat concepts

* Attfitudes foward red meat concerning health, the environment and animal

welfare

Retail red meat experienced a substantial sales boost in 2020 as consumers
furned fo home cooking during the pandemic. Maintaining that momentum in
coming years, however, will be a challenge as consumers continue to weigh
health concerns and increasingly take ethical and environmental
considerations intfo account as well. Still, red meat remains a dietary staple for
most Americans, and the category possesses considerable assets, including
greaft taste and extensive variety. Continued growth will require marketers and
retailers to accentuate these positives and mitigate the negatives.

“Like most retail food and
drink categories, red meat
got a big boost in sales during
the pandemic as consumers
cut back on restaurant dining
and did more home cooking.”
- John Owen, Associate
Director - Food and Retail
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« Despite concerns, red meat consumption remains nearly
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* Most consumers report little change in red meat
consumption

* Mix of everyday and special occasions drives red meat
usage

> Young purchasers’ attribute priorities reflect a conflicted
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* Value-added products more likely to appeal to younger
shoppers

* Reimagining the red meat case as a menu of meal ideas

RED MEAT TYPES CONSUMED

« Despite concerns, red meat consumption remains nearly
universal
Figure 16: Red meat types consumed, January 2021

* Younger consumers trending away from beef and pork
Figure 17: Red meat types consumed, by age, January 2021

« Beef and pork trail chicken in consumption frequency

Figure 18: Protein consumption frequency, October 2020

* Opportunity to introduce shoppers to more types and forms

of red meat
Figure 19: Beef cuts consumed, January 2021

Figure 20: Pork cuts consumed, January 2021

CHANGES IN RED MEAT CONSUMPTION

* Most consumers report little change in red meat
consumption

* Men and younger adults more likely fo report an increase
Figure 21: Changes in red meat consumption, by age and

gender, January 2021

* Nutrition and culinary interest drive increased consumption

Figure 22: Reasons for increasing red meat consumption,
January 2021

* Health concerns drive down consumption

» Environmental concerns remain in background but are

poised to grow in importance

Figure 23: Reasons for decreasing red meat consumption, by

age, January 2021

PROTEIN USE OCCASIONS

* Mix of everyday and special occasions drives red meat

usage
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Figure 24: Protein use occasions, January 2021
Younger beef eaters could be open to higher use throughout
the day

Figure 25: Protein use occasions — Beef, by age, January 2021

RED MEAT ATTRIBUTE IMPORTANCE

Keeping it clean and natural becoming an expectation
More narrowly focused claims have the potential to
differentiate

Figure 26: Red meat attribute importance, January 2021
Young purchasers’ attribute priorities reflect a conflicted
view of red meat

Figure 27: Red meat attribute importance, by age, January
2021

INTEREST IN RED MEAT FEATURES

Packaging-related features draw interest

Local sourcing a priority for some and an opportunity for
private label

Figure 28: Interest in red meaft features, January 2021
Value-added products more likely to appeal to younger
shoppers

Figure 29: Interest in red meat features, by age, January 2021

ATTITUDES TOWARD RED MEAT

An especially tasty source of protein and other nutrients
Figure 30: Attitudes toward red meat, January 2021
Reimagining the red meat case as a menu of meal ideas
Figure 31: Attitudes toward red meat - Ideas and education,
by age, January 2021

Concern for environment and animal welfare tied to
changes in consumption

Figure 32: Attitudes toward red meat — Environmental impact
and animal welfare, by change in red meat consumption
versus a year ago, January 2021
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
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