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help them keep their life moving forward.

Millennials face further challenging employment opportunities and stunted

wage growth as COVID-19 disrupted the economy in 2020 and info 2021. Over
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fortunate to keep their jobs shifted to remote working which came with its own

set of challenges. Millennials relied on brands” and retailers” online presence to Buy this report now
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of everyday living.
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Looking ahead, as the ecommerce landscape progresses, social commerce
will be a critical avenue to engage with Millennials and streamline the
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Figure 31: Behaviors before purchase, by HHI, February 2021
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