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e The impact of COVID-19 on consumer behavior and the nail color and care
market

* How the market will fare in a post-COVID-19 down economy

» Motivations and barriers toward at-home care post-pandemic

* Attitudes toward press-on nails and at-home care

* Product claims and interest in nail color and care innovations

are subject to change due to currency fluctuations.
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THE CONSUMER - KEY TAKEAWAYS

* Close the at-home quality gap with easy-to-use innovations

In

* Salon closures drive growth of “professional” products
* Improve results at home with guided advice

* Boost press-on nail usage with long-lasting results

« Position customization as the ultimate self-expression

* Foster inclusivity and democratize nail care
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Figure 19: Olive & June - Poppy
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Figure 21: Nail services — Either way, by age, November 2020
» Hispanic consumers take an experimental approach to nail
color and care
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In

« Salon closures drive growth of “professional” products
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Figure 23: Product usage, November 2019 vs November 2020
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Figure 24: Select product usage, by age, November 2020
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MOTIVATIONS AND BARRIERS TOWARD AT-HOME NAIL CARE

* Most adults will stick with at-home care...for now

Figure 27: Nail service locations, November 2020
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Improve at-home results with guided advice
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It's all about the salon experience
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ATTITUDES TOWARD PRESS-ON NAILS AND AT-HOME NAIL
CARE

Boost press-on nail usage with long-lasting results

Figure 31: Multi-outlet sales of nail polish, Dashing Diva, rolling
52 weeks 2019 and 2020

Figure 32: Atfitudes toward press-on nails and at-home nail
care, November 2020

Embrace the fun side of nails with playful self-expression
Figure 33: Key drivers of attitudes or behaviors toward at-
home nail care, November 2020

Methodology
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Nail products provide women with confidence and comfort
Figure 34: Behaviors foward nail care, November 2020
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Figure 35: Behaviors foward nail care — | do this, by age,
November 2020

Clean claims will resonate with Hispanic consumers

Figure 36: Multi-outlet sales of nail polish, select brands and
companies, rolling 52 weeks 2019 and 2020
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race and Hispanic origin, November 2020

Encourage parents to trade up

Figure 38: Multi-outlet sales of nail polish and arfificial nails
and accessories, select brands and companies, rolling 52
weeks 2019 and 2020

Figure 39: Behaviors foward nail care — CHAID - Tree output,
November 2020

Figure 40: Attitudes and behaviors toward nail care in
general - CHAID - Table output, November 2020
Methodology

PRODUCT CLAIMS AND INNOVATIONS

Claims surrounding convenience have broad appeal
Figure 41: Product claims, November 2020
Foster inclusivity and democratize nail care

Figure 42: Interest in innovations, November 2020
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APPENDIX - KEY DRIVER ANALYSIS

Interpretation of results
Figure 54: Key drivers of attitudes or behaviors toward at-

home nail care, November 2020
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Since 1972, our predictive analytics and
expert recommendations have enabled our
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