
This report looks at the following areas:

•• The impact of COVID-19 on consumer behavior and the nail color and care
market

•• How the market will fare in a post-COVID-19 down economy
•• Motivations and barriers toward at-home care post-pandemic
•• Attitudes toward press-on nails and at-home care
•• Product claims and interest in nail color and care innovations
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• Nail polish continues to dominate, for now
Figure 6: Share of nail color and care products, by segment,
at current prices, 2018 and 2020

• COVID-19 spurs growth in every segment
Figure 7: Essie and Nail-Aid, nail treatments, 2021
Figure 8: Total US retail sales of nail color and care products,
by segment, at current prices, 2018 and 2020

• The “nail polish effect” is proven true once again
Figure 9: Barriers to at-home nail care, November 2020

• Diversifying population bodes well for the market
Figure 10: Repertoire of product usage, by gender and race
and Hispanic origin, November 2020

• Technological advancements will impact innovation

• Bring inclusivity into the nail color and care market
• Understand the divergence of nail trends
• Focus on nail health and wellness
• Consumers are craving fun

• KISS Products take the top spot
• Up-and-coming brands cut through the noise via TikTok

• KISS Products take the top spot
• Sales of nail color and care by company

Figure 11: Multi-outlet sales of nail color and care products, by
leading companies, rolling 52 weeks 2019 and 2020

• Meet the expert
• Consumers turn to social media for inspiration

Figure 12: Paintbox inspires followers with Instagram Reels,
February 2021

• Up-and-coming brands cut through the noise via TikTok
Figure 13: Nail care posts on Instagram and TikTok, Oct
2020-Jan 2021
Figure 14: Nail care engagements on Instagram and TikTok,
Oct 2020-Jan 2021
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Figure 15: Influencer Charli D’Amelio touts Orosa Beauty
collaboration on TikTok, August 2020

• Cautious consumers turn to at-home nail care brands, seek
guidance
Figure 16: Olive & June educates followers on at-home nails
via IGTV, January 2021

• Press-on nails offer unique partnership opportunity
Figure 17: Chillhouse launches press-on nails, July 2020
Figure 18: ManiMe earns extended reach through nail artist
@mpnails, April 2020

• Close the at-home quality gap with easy-to-use innovations
• Salon closures drive growth of “professional” products
• Improve results at home with guided advice
• Boost press-on nail usage with long-lasting results
• Position customization as the ultimate self-expression
• Foster inclusivity and democratize nail care

Figure 19: Olive & June – Poppy
Figure 20: Nail services, at home vs salon, November 2020

• Adults aged 35-54 are a prime target for brands
Figure 21: Nail services – Either way, by age, November 2020

• Hispanic consumers take an experimental approach to nail
color and care
Figure 22: Select nail services – Either way, by race and
Hispanic origin, November 2020

• Salon closures drive growth of “professional” products
• Lifestyle trends impact product usage

Figure 23: Product usage, November 2019 vs November 2020
• Young adults drive growth of niche product formats

Figure 24: Select product usage, by age, November 2020
• Self-expression boosts nail product usage among key

groups
Figure 25: Instagram post – Pear Nova, #BRWNGRLMGC
Figure 26: Select product usage, by race and Hispanic origin,
November 2020

• Most adults will stick with at-home care…for now
Figure 27: Nail service locations, November 2020

THE CONSUMER – KEY TAKEAWAYS

NAIL SERVICES

PRODUCT USAGE

MOTIVATIONS AND BARRIERS TOWARD AT-HOME NAIL CARE
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• Improve at-home results with guided advice
Figure 28: Reasons for doing nails at home, November 2020

• It’s all about the salon experience
Figure 29: Instagram post – Keys Soulcare
Figure 30: Barriers to at-home nail care, November 2020

• Boost press-on nail usage with long-lasting results
Figure 31: Multi-outlet sales of nail polish, Dashing Diva, rolling
52 weeks 2019 and 2020
Figure 32: Attitudes toward press-on nails and at-home nail
care, November 2020

• Embrace the fun side of nails with playful self-expression
Figure 33: Key drivers of attitudes or behaviors toward at-
home nail care, November 2020

• Methodology

• Nail products provide women with confidence and comfort
Figure 34: Behaviors toward nail care, November 2020

• Position customization as the ultimate self-expression
Figure 35: Behaviors toward nail care – I do this, by age,
November 2020

• Clean claims will resonate with Hispanic consumers
Figure 36: Multi-outlet sales of nail polish, select brands and
companies, rolling 52 weeks 2019 and 2020
Figure 37: Select behaviors toward nail care – I do this, by
race and Hispanic origin, November 2020

• Encourage parents to trade up
Figure 38: Multi-outlet sales of nail polish and artificial nails
and accessories, select brands and companies, rolling 52
weeks 2019 and 2020
Figure 39: Behaviors toward nail care – CHAID – Tree output,
November 2020
Figure 40: Attitudes and behaviors toward nail care in
general – CHAID – Table output, November 2020

• Methodology

• Claims surrounding convenience have broad appeal
Figure 41: Product claims, November 2020

• Foster inclusivity and democratize nail care
Figure 42: Interest in innovations, November 2020

ATTITUDES TOWARD PRESS-ON NAILS AND AT-HOME NAIL
CARE

BEHAVIORS TOWARD NAIL CARE

PRODUCT CLAIMS AND INNOVATIONS
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Figure 43: Total US retail sales and forecast of nail color and
care, at inflation-adjusted prices, 2015-25
Figure 44: Total US retail sales and forecast of nail color and
care products, by segment, at current prices, 2015-20
Figure 45: Total US retail sales of nail color and care
products, by segment, at current prices, 2018 and 2020
Figure 46: Total US retail sales of nail color and care
products, by channel, at current prices, 2018 and 2020

Figure 47: Multi-outlet sales of nail polish and accessories, by
leading companies and brands, rolling 52 weeks 2019 and
2020
Figure 48: Multi-outlet sales of nail accessories/implements,
by leading companies and brands, rolling 52 weeks 2019 and
2020
Figure 49: Multi-outlet sales of nail treatments, by leading
companies and brands, rolling 52 weeks 2019 and 2020
Figure 50: Multi-outlet sales of artificial nails and accessories,
by leading companies and brands, rolling 52 weeks 2019 and
2020
Figure 51: Multi-outlet sales of nail polish removers, by leading
companies and brands, rolling 52 weeks 2019 and 2020

Figure 52: TURF Analysis – Product claims, November 2020
Figure 53: Table – TURF Analysis – Product claims, November
2020

• Methodology

• Interpretation of results
Figure 54: Key drivers of attitudes or behaviors toward at-
home nail care, November 2020
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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