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This report looks at the following areas:

e The impact of COVID-19 on consumer behavior and the role of
transportation in their lives

» Comparing the impact of the 2008 and COVID-induced recessions on
consumer transportation behaviors

 The increased role that personal vehicles play in consumers’ lives

« Opportunities for alternate transportation providers to reclaim and
reestablish their large role in consumers’ lives

are subject to change due to currency fluctuations.

“The role of transportation in
consumers’ lives is always
evolving. Consumers currently
favor their personal vehicles
out of fear of contracting
COVID-19, underscoring their
emotional need to feel safe
and clean when deciding how
to get around."

- Hannah Keshishian,
Automotive Analyst
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Low gas prices are a boon to personal vehicles
Figure 4: US gasoline and diesel retail prices, January
2007-December 2020

MARKET OPPORTUNITIES
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Partner with cleaning product companies to provide a
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Multivehicle ownership could increase as a result of
COVID-19
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Uber partners with Moderna to provide support in vaccine
rollout
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Uber partners with Moderna to aid in COVID-19 vaccination
process

Figure 5: Uber partners with Moderna around COVID-19
vaccine process
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Figure 6: Chicago Transit Authority free mask dispenser
program

MTA soon to offer “touchless transit”

Figure 7: Metropolitan Transit Authority rolls out contactless
payment

MBTA becomes largest transit provider to reach 100%
renewable energy

Figure 8: Massachusetts Bay Transportation Authority uses
100% renewable energy

lllinois Tollway encourages I-Pass enroliment for hassle-free
vehicle travel

General Motors plans for an all-electric future

Figure 9: General Motors announces all-electric future
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CONSUMERS’ APPROACH TO TRANSPORTATION

Cars are most popular way to get around
Figure 10: Transportation services used in a 12-month period
November 2020

While personal vehicles are preferred, consumers have hit

’

the brakes on their driving habits

Figure 1: Driving rates since start of pandemic, November
2020

COVID-19 has also lessened the role of alternate
transportation services

Figure 12: Transportation services used in a 12-month period,
by year, December 2019, November 2020

Lack of alternate transportation causes consumers under 45
to drive more

Figure 13: Driving rates since start of pandemic, by age,
November 2020

COVID-19 driving rates differ by area; new opportunities for
alternate services

Figure 14: Driving rates since start of pandemic, by areq,
November 2020

Single-person mobility services gain popularity, garner high
usage

Figure 15: Usage rates of tfransportation methods used since
start of the pandemic, November 2020

reports.mintel.com

MINTEL

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/1040683/

Role of Transportation - US - January 2021

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

ATTITUDES TOWARD TRANSPORTATION
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Older consumers more likely to perceive personal vehicles
as PPE

Figure 1/7: Consumer attitudes toward personal vehicle
ownership, by age, November 2020
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Figure 18: Consumer atfitudes toward mass fransit sanitization,
November 2020
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Figure 19: Perception of increased rideshare pricing, by areq,
November 2020
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Figure 20: Most important factors, November 2020
Women focus on safety, convenience and reliability; men
focus on practicality, comfort

Figure 21: Most important factors, by gender, November 2020

TRANSPORTATION SERVICE ATTRIBUTES

Overall, alternate transportation services are functional
Figure 22: Chicago’s holiday train operates through
pandemic

Figure 23: Perception of transportation services, November
2020

Transportation lacks perception of being clean, hygienic
and low-risk of COVID-19

Figure 24: Perception of transportation services, November
2020

Alternate transit can appeal to consumers’ desire for
environmentally friendly options

Figure 25: Perception of transportation services as
sustainable, November 2020

THE FUTURE OF TRANSPORTATION

Consumers envision a more cautious relationship with

transportation
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Figure 26: Attitudes toward the future of transportation,
November 2020
« COVID’s impact on shared and mass transit mostly affects
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Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster
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