
This report looks at the following areas:

•• The impact of the COVID-19 pandemic on consumer behavior and the
nutrition drinks market.

•• Immune health connection supports nutrition drinks through uncertain
times.

•• Seniors and kids both offer expansion opportunity.
•• Support old standbys with new innovations.
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• Impact of the COVID-19 pandemic on nutrition drinks
Figure 10: Short-, medium- and long- term impact of the
COVID-19 pandemic on nutrition drinks, January 2021

• Lockdown
• Re-emergence
• Recovery
• Learnings from the last recession

• Weight loss drinks take a hit during pandemic
Figure 11: Total US retail sales and forecast of nutrition and
weight loss drinks, by segment, at current prices, 2015-25

• One stop shopping hurts drugstore sales
Figure 12: Total US retail sales of nutrition and weight loss
drinks, by channel, at current prices, 2015-20

• Nutrition drinks market well situated to weather economic
storm
Figure 13: Sales of food at home and away from home,
January 2010-October 2020

• Older adults are an untapped market
Figure 14: Population aged 18 or older, by age, 2014-24

• Give older adults the products that truly fit their needs
• Integrate into the at-home experience
• Brands need to focus on sustainable packaging

Figure 15: Select attitudes toward nutrition drinks – Eco-
friendly packaging, by age, October 2020

• Weight loss brands lose, nutrition drink brands gain
• Plant-based options in high demand
• Get personal
• Get functional
• Consumers push for flavor innovation

• Sales growth remains steady for overall nutrition drinks
market
Figure 16: Multi-outlet sales of nutrition and weight loss drinks,
by leading companies, rolling 52 weeks 2019 and 2020

• Leading weight loss brands suffer losses during pandemic
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Figure 17: Multi-outlet sales of weight loss drinks, by leading
companies and brands, rolling 52 weeks 2019 and 2020

• Nutrition drink brands fare well under lockdown conditions
Figure 18: Multi-outlet sales of nutrition drinks, by leading
companies and brands, rolling 52 weeks 2019 and 2020

• Brands slowly make moves toward more personalization
Figure 19: Ads for personalized drinks from Boost

• Refocus to spotlight immunity
Figure 20: Immunity focused nutrition drink ads

• Plant-based protein continues to trend
Figure 21: Nutrition drinks made with plant-based protein

• Infuse with functionality
Figure 22: Nutrition drinks with additional functional benefits

• Lots of room for flavor innovation
Figure 23: Top five flavors of launches for meal replacement
and other drinks, 2016-20
Figure 24: Nutrition drinks with nostalgic flavors

• Younger adults are heaviest users
• Nutrition drinks for the whole family
• Some consumers may never buy in
• Powdered drinks getting a second look
• Customized options can help win over consumers

Figure 25: Repertoire of nutrition drink types consumed by
household, by gender and age, October 2020

• Household consumption plummets with age
Figure 26: Household usage of any nutrition, meal
replacement or weight loss drinks (NET), by age, October
2020

• The majority of households rely on nutrition drinks
Figure 27: Nutrition drinks consumed by household, October
2020

• Nutrition drinks are a family affair
Figure 28: Types of nutrition drinks consumed, by household
member, October 2020

• Women more focused on weight loss

COMPETITIVE STRATEGIES

THE CONSUMER – KEY TAKEAWAYS

THE NUTRITION DRINKS CONSUMER

NUTRITION DRINKS CONSUMED
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Figure 29: Any weight loss drinks – Personally consumed, by
gender, October 2020

• Hunkering down with nutrition drinks
Figure 30: Nutrition drink behavior changes in 2020, October
2020

• Parents more reliant on nutrition drinks
Figure 31: Nutrition drink behavior changes in 2020, by
parental status, October 2020

• Drinks need to offer additional incentives to sway non-users
Figure 32: Barriers to drinking weight loss, nutrition or meal
replacement drinks, October 2020

• Older adults more focused on food
Figure 33: Barriers to drinking weight loss, nutrition or meal
replacement drinks, by age, October 2020

• Safeguarding health is key
Figure 34: Reasons for drinking weight loss, nutrition or meal
replacement drinks, October 2020
Figure 35: Mintel Global Trend Driver – Wellbeing

• Top reasons for usage vary by demographics
Figure 36: Top reasons for drinking weight loss, nutrition or
meal replacement drinks, by gender and age, October 2020

• Protein reigns, but consumers seek a variety of ingredients
Figure 37: Important ingredients in nutrition drinks, October
2020

• Combine claims to bridge the age gap
Figure 38: TURF Analysis – Important ingredients in nutrition
drinks, October 2020

• Go beyond chocolate and vanilla
Figure 39: Nutrition drinks flavor preferences, October 2020

• Personalization is the wave to ride
Figure 40: Select attitudes toward nutrition drinks –
Personalization, October 2020

NUTRITION DRINK BEHAVIOR CHANGES IN 2020

BARRIERS TO NUTRITION DRINK CONSUMPTION

REASONS FOR NUTRITION DRINK CONSUMPTION

IMPORTANCE OF INGREDIENT CONTENT

NUTRITION DRINKS FLAVOR PREFERENCES

ATTITUDES TOWARD NUTRITION DRINKS
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• Focus on immunity to appeal to all
Figure 41: Select attitudes toward nutrition drinks – Can
strengthen immune system, by parental status and age of
children in household, October 2020

• Consumers inconsistent on drink consistency
Figure 42: Select attitudes toward nutrition drinks – Texture
and flavor, October 2020

• Powdered drinks have time to shine
Figure 43: Select attitudes toward nutrition drinks – Powdered
varieties, October 2020

• Data sources
• Sales data
• Forecast
• Consumer survey data
• Abbreviations and terms
• Abbreviations

• COVID-19: market context
Figure 44: Total US retail sales and forecast of nutrition and
weight loss drinks, at inflation-adjusted prices, 2015-25
Figure 45: Total US retail sales and forecast of nutrition and
weight loss drinks, at inflation-adjusted prices,
Figure 46: Total US retail sales of nutrition and weight loss
drinks, by segment, at current prices, 2018 and 2020
Figure 47: Total US retail sales and forecast of weight loss
drinks, at current prices, 2015-25
Figure 48: Total US retail sales and forecast of weight loss
drinks, at current prices, 2015-25
Figure 49: Total US retail sales and forecast of weight loss
drinks, at inflation-adjusted prices, 2015-25
Figure 50: Total US retail sales and forecast of weight loss
drinks at inflation-adjusted prices, 2015-25
Figure 51: Multi-outlet sales of weight loss drinks, by value and
volume, 2015-19
Figure 52: Total US retail sales and forecast of nutritional
drinks, at current prices, 2015-25
Figure 53: Total US retail sales and forecast of nutritional
drinks, at current prices, 2015-25
Figure 54: Total US retail sales and forecast of nutritional
drinks, at inflation-adjusted prices, 2015-25
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Figure 55: Total US retail sales and forecast of nutritional
drinks, at inflation-adjusted prices, 2015-25
Figure 56: Multi-outlet sales of nutritional drinks, by value and
volume, 2015-19
Figure 57: Total US retail sales of nutrition and weight loss
drinks, by channel, at current prices, 2018 and 2020
Figure 58: US supermarket sales of nutrition and weight loss
drinks, at current prices, 2015-20
Figure 59: US drugstore sales of nutrition and weight loss
drinks, at current prices, 2015-20
Figure 60: US sales of nutrition and weight loss drinks through
other retail channels, at current prices, 2015-20
Figure 61: Average household spending on nutrition and
weight loss drinks, by segment, 2015-25

Figure 62: Table – TURF Analysis – Importance of ingredient
content – October 2020

• TURF Methodology

APPENDIX – THE CONSUMER
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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