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This report looks at the following areas:

* The impact of COVID-19 on the out-of-home leisure market.

* How consumers’ leisure habits will change in the short, medium and long
term.

* How a COVID-19 recession will reshape the out-of-home leisure market.

* What lessons UK leisure operators can learn from post COVID-19
developments in other regions.

Prior to COVID-19 young consumers were prioritising experiences over material
possessions, which had helped insulate the market from some of the wider
economic and political uncertainty witnessed in recent years. Even a crisis as
momentous as this one will not cause a sea change in consumers’ core lifestyle
motivations. In fact it may even spur on their need fo socialise and enjoy
communal experiences, which work in favour of those leisure venues that can
survive the shorf-term pain.

However it is clear that the vast majority of leisure operators will have to
dramatically adapt their venues, services and price plans in order to turn a
profit whilst social distancing measures are enforced.

are subject to change due to currency fluctuations.

“COVID-19 will inflict severe
damage to the out-of-home
leisure industry over the next
few years, whilst sectors that
were already struggling, such
as nightclubs, may never fully
recover.”

- Paul Davies, Category
Director - Leisure,
Foodservice, Travel and B2B
Research - 24 June 2020
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THE IMPACT OF COVID-19 ON CONSUMERS

Anxiety levels align with case curve...

Figure 7: Mintel COVID-19 exposure anxiety index, 28
February — 3 June 2020

... but consumers remain anxious about their health

Figure 8: People’s level of concerns about the risk of being
exposed fo the coronavirus, 28 February — 3 June 2020
COVID-19 concerns by demographics

Figure 9: Proportion of consumers showing the highest degree
of concern (4 or 5 out of 5) regarding the risk of being
exposed fo the coronavirus, by age, 28 February — 3 June
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UK begins to soften lockdown measures

Figure 10: Government COVID-19 lockdown exit strategy,
published 11 May 2020

Lockdown fears moderate

Figure 1: People’s level of concerns about how the outbreak
might affect their lifestyle, 28 February - 3 June

A bleak outlook for the economy

Figure 12: Consumer views on the impact of the COVID-19
outbreak on the UK economy and their own finances, 28 May
- 3 June 2020

Consumers cut back outgoings, and add to savings

Figure 13: How consumers have been affected or changed
their behaviour as a result of the outbreak, 21-28 May 2020
Household finances hold steady for most

Figure 14: changes in financial situation since the start of the
COVID-19 outbreak, 21-28 May 2020

COVID-19 is yet to meaningfully affect most households’
well-being...

Figure 15: The financial well-being index, January 2015-May
2020

...but confidence for the year ahead plummets

Figure 16: Consumers’ financial confidence for the coming
year, May 2020

Middle age groups feel particularly vulnerable...

...and self-employed respondents show the importance of
the COVID-19 support package

HOW COVID-19 HAS ALREADY AFFECTED OUT-OF-HOME
LEISURE

Closures and cancellations

Leisure takes a backseat
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Figure 17: Anficipated expenditure on leisure/entertainment
over the next month compared to usual spending habits, 16
April = 3 June 2020

WHAT BEHAVIOURS WILL CHANGE IN THE SHORT-TERM

* Bringing the gym home
Figure 18: Exercise locations, research conducted 2-13 March
2020

e Armchair attractions

* Betting on esports comes to the fore

WHAT BEHAVIOURS WILL CHANGE IN THE MEDIUM-TERM

* Private and exclusive experiences will be high in demand

» The rise of the mainstream boutique

WHAT BEHAVIOURS WILL CHANGE IN THE LONG-TERM

» Tiered gym subscriptions
« Superfans present a lucrative opportunity for live

entertainment sector

WHAT WE CAN LEARN FROM PREVIOUS SLOWDOWNS

* Experience-led sectors often remain resilient
Figure 25: UK leisure and entertainment market value,
2007-12

- Differentiation beats discounting

LESSONS FROM OTHER REGIONS

+ Crowds won't flock back straight away

* Allocated time slots will come into play
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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