
This report looks at the following areas:

DefinitionDefinition

This Report covers the impact of the COVID-19 pandemic on consumer
attitudes, preferences and behaviors related to the household, homecare and
personal care categories. For the purpose of this Report, Mintel has used the
following definitions.

Beauty – includes the following categories:

•• Color cosmetics, such as makeup and nail polish;
•• Fragrances, such as perfume and body mist;
•• Facial Skincare, such as facial cleansers and facial moisturizers;
•• Hair Color.

Personal care – products used for regular grooming and hygiene, including the
following categories:
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“Brazilians were always
worried about their hygiene
habits, so it’s no surprise that,
after the COVID-19 outbreak,
those habits are being kept.
Having higher awareness of
their emotional wellbeing,
consumers are looking for
products that help them
achieve a greater sense of
mental wellbeing, a benefit
that can be delivered by both
beauty and personal care
categories. ”
– Naira Sato, Research
Director
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• Brazilians are very worried about the risk of being exposed
to the coronavirus
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• How COVID-19 has already impacted the category of
beauty and personal care products

• Behaviors that will change in the short term
• Consumers to keep hygiene habits after the COVID-19

outbreak
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Figure 8: Changes in beauty and personal care habits due to
COVID-19, Brazil, April 13-30, 2020

• Emotional wellbeing gains greater prominence among
consumers

• Pandemic encourages online shopping and social media
engagement
Figure 9: Eudora supports the brand’s representatives in new
campaign

• Spending more time at home generates new demand
• Behaviors that will change in the medium term
• Physical retail will need to adapt
• Recession and COVID-19 fears lead consumers to look for

at-home solutions
• Consumers will seek more on-the-go hygiene and beauty

solutions
• Use of face masks brings innovation opportunities to the

industry
• Exposure concern creates demand for new formats and

packaging
• Behaviors that will change in the long term
• Clean beauty will evolve, driven by transparency
• There will be changes in the sustainability-related drivers

Figure 10: Video: Oceana’s 2019 Victories
• Investment in new technologies will change the shopping

experience
• Taking care of one’s appearance and mental health will be

complementary

• Abbreviations

APPENDIX – ABBREVIATIONS
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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